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KISA OZET
SOSYAL MEDYADA GERCEK ZAMANLI PAZARLAMANIN ROLU: HIZLI TUKETIM
MARKALARININ TWITTER PAYLASIMLARI UZERINE INCELEME

Yeni iletisim teknolojileri ile birlikte her kesimden insanin giinliik yasaminin bir pargas: haline
gelen, icerigini bir Kisinin degil, Internet erisimi olan her bireyin belirleyebildigi sosyal medya ile
pazarlama kavrami farkl bir boyuta tasinmistir. Geleneksel Kitle iletisim araglari ile tek tarafl:
gerceklesen iletisimin cift tarafl diyalog halinde yasandig: dijital platformlar bu kavramlara yeni
bakis acilar: gelistirmistir. Dijital iletisim ile birlikte isletmeler ve hedef kitleleri arasindaki iletisim
"anhk" hale gelmistir. Mesajlar, hedef kitleye daha hizli ulastirilabilmekte ve geri bildirimleri
aninda alinabilmektedir.

Sosyal medyanin gelisimi ve isletmeler tarafindan hedef kitle ile iletisimde kullanilmas: ile
birlikte, isletmeler arasi rekabet ortami dijital ortama taginmistir. S6z konusu dijital ortamda basar
hiz ve giincellikle orantilidir. Bu yeni pazarlama anlayis1 gercevesinde esas olan biit¢enin satin
alabilecegi kitlesel medya degil, sosyal medya iizerinden ulasiimis ve etkilesime gegilmis hedef
kitledir. Bu baglamda, isletmelerin sosyal medya faaliyetlerini giindemi mesgul eden gelismelere
gtincelligini yitirmeden uyarlamasi ve giindemin etkilesim yogunlugundan faydalanarak hedef kitle
ile iletisimde kullanilmasi olan "ger¢ek zamanli pazarlama”, pazarlama iletisimi kavramina getirilen
yeni bir anlayis olarak ele alinmaktadir.

Bu caligmada, markalarin sosyal medya tizerinden gergeklestirmis olduklart gergek zamanl
pazarlama c¢aligmalarinin yiikksek kullanici etkilesimine erisebilmesi i¢in gerekli olan unsurlar
incelenmistir.
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ABSTRACT
THE ROLE OF REAL TIME MARKETING ON SOCIAL MEDIA: AN ANALYSIS ON
TWITTER CONTENTS OF FAST MOVING CONSUMER GOOD BRANDS

Marketing notions had changed dramatically with the use of social media of which content is
not determined by only a person but every individual who has the internet access. Digital
communication which consists of bilateral communication like a dialog instead of a unilateral
communication. Together with digital communication, the communication between companies and
their target market has become "momentary”. Now the messages can be delivered faster and
feedbacks can be received instantly.

Development of social media and its usage within the communication between organizations
and their target audience have carried the competitive environment to the digital platform. Success
in digital media is directly proportionate to reply speed and readiness. With the new understanding
of marketing, essentiality is not the mass media but the target audience communicated through
social media. In this context, "real time marketing"” which means creating a message in a short time
about the order of the day according to characteristics of the organizations and delivering the
message to target audience, is a new understanding of the marketing and public relations notions.
In this study, the elements required for brands to access high-user interaction on their real-time
marketing activities through social media have been analyzed.
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