OZET

20. Yuzyihin son ¢eyreginde internetin gelistirilmesiyle Kitlesel iletisim araglarinin yeni
boyut
kazandigi, bireylerin siyasal katilimini artirdigs, siyasal yoneticilerin kitlelerle daha kolay ve
hizl1 iletisim kurabilme olanag: sagladig: ve siyasal iletisimi daha fazla giiglendirdigi
soylenebilir.

Calisma igerisinde, Kitle iletisim araglarinin giinimiizde hayatin her alaninda etkin oldugu,
gelismis ve gelismekte olan bir¢cok tlkenin siyasetgilerinin, se¢cim kampanyalarinda bu
araglardan yararlandiklari ve gelecekte siyasal kampanyalarin bu araglar iizerinden yiiriitiilecegi
ongorisiinde bulunulmustur.

Bu calisma igerisinde 7 Haziran 2015 ve 1 Kasim 2015 Genel Segimlerinde AKP ve
CHP’nin segim donemleri igerisinde televizyon haberlerinde yer aldiklar: siireler, Sozcii, Sabah
ve Hiirriyet gazetelerinde partilerin reklam ilanlari, Facebook ve Twitter takipgi sayilari, Kemal
Kiligdaroglu ve Ahmet Davutoglu’nun Twitter paylasimlari incelenmistir. Bu partiler ve
liderleri son iki se¢cimde en yiiksek oyu alan partiler olduklar: igin ¢calismada incelenmeye karar
verilmistir.
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ABSTRACT

In the last quarter of the 20th century, with the development of the Internet, mass media
tools
have become new dimensions, individuals have increased their political participation, political
managers have been able to communicate more easily and quickly, and political control has
been strengthened.

In the study, it has been suggested that mass media are active in all aspects of life nowadays,
politicians of many developed and developing countries are benefiting from these tools in their
election campaigns and that political campaigns will be carried out through these means in the
future.

In this study, in the general elections of June 7, 2015 and November 1, 2015, the periods of
the AKP and CHP as propaganda media in the press and television news as a part of the
election periods, the announcements of the speakers, Sabah and Hiirriyet newspapers,

Facebook and Twitter followers, Kiligdaroglu and Ahmet Davutoglu's Twitter shares have
been examined. This section and its leaders were decided to be examined in the work for the
highest-paid parties in the last two elections
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