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0Z
SOSYAL MEDYADA REKLAM KULLANIMI ORNEGI OLARAK YERLI
REKLAMLARIN INCELENMESI
Ertan Eren ERGIN

Hizla gelisen iletisim ¢agi ile insanoglunun istekleri ve ihtiyaglar1 onemli diizeyde artmustir.
Sosyal medya ¢agina gelene kadar biitiin iletisim, reklam ve bilgilendirme ve duyurular geleneksel
medya kanallari tizerinden yapilmaktaydi. Geleneksel medya yayinlarinda iletisim tek yonlii bir
yapiya sahipti ve kullaniciya ulasan bilgi zaman ve mekan yontinden farklilik gostermekteydi. Fakat
sosyal medya ile birlikte kullanicilar dinleyici konumundan ¢ikip, etkilesim igine girerek daha aktif
bir rol almaya basladi. Boylece eskiden tek yonlii olan iletisim, ¢ok yonlii ve etkilesim iginde ve
bilginin ulagsmasi neredeyse birebir iletisimdeki kadar hizli bir hal almis oldu.

Bu ger¢evede tezin birinci boliimiinde sosyallesme kavrami, iletisim siirecinde geleneksel
medyanin rolii, geleneksel medyadan dijital medyaya gecis donemi ve sosyal medya kavrami ve
gelisimi incelenecektir. Tezin ikinci boliimiinde reklam kavrami, reklamin tiretim siiregleri,
reklamlarda kullanilan iletiler ve sosyal medyada reklam olgusu ve kullanimi incelenecektir.
Uciincii ve son boliimde ise gelisen teknolojiye ayak uyduran firmalarin ve Kisilerin sosyal
medyanin bir 6gesi olan Instagram araciligi ile tnliiller tizerinden yapmis oldugu reklamlar
incelenecektir.
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ABSTRACT
INSPECTION OF DOMESTIC ADVERTISEMENT AS AN EXAMPLE OF
ADVERTISEMENT USE IN SOCIAL MEDIA
Ertan Eren ERGIN

Needs and wills of human being have significantly increased along with fast developing
communication era. Until the era of social media, all communication, advertisement and
information and notifications have been performed through traditional media channels.
Communication in traditional media publications has had a single direction structure and
information reaching to user has been varying in terms of time and location. However, users leaving
the position of being listeners along with social media have begun to take an active role through
interaction. Thus, communication which was formerly single directional became faster almost as it
is in face-to-face communication leading instant access to information as well as becoming multi-
directional and involving interaction.

In this context, in the first section of thesis, the concept of socialization, role of traditional media
in communication, transition period from traditional media to digital media and concept of social
media and its development will be discussed. In the second section of thesis, advertisement concept,
production process of advertisement, messages used in advertisements and advertisement
phenomena in social media and its use will be inspected. In the third and last part, the advertisements
made by companies and individuals keeping step with technology through celebrities via Instagram
which is an element of social media will be reviewed.
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