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OZET
MARKA ILETISIMI BAGLAMINDA MARKA KIiMLIGI YARATIMI VE MARKA
CAGRISIMLARI: TURK AILE iISLETMELERI UYGULAMA ORNEGI

Yiiksek Lisans Tezi calismas: olarak ele aldigimiz, Marka Iletisimi Baglaminda Marka
Kimligi Yaratim: Ve Marka Cagrisimlart: Tiirk Aile Isletmeleri Uygulama Ornegi konulu bu
calismada, aile bireylerinin yonetim araglarinda etkili olmas: ve duygusal boyuta sahip olmasi
bakimindan marka kimligi ve marka ¢agrisimlart kavramlarinin uygulama érnegini Tirk aile
isletmeleri olusturmaktadir. Diinya’nin her yerinde oldugu gibi Tirkiye’de de aile
isletmelerinin ekonomik etkilerinin dnemi biyiiktiir. Calismada 6rnek olarak, 1900 yilindan
once kurulmus olan kidemli Tiirk aile isletmelerinden sekerleme ve tatl tiretimi yapan en kokli,
bilinen, 4 ve 5. kusaga kadar ulasmay: basaran 3 markanin, ge¢misten giiniimiize
surdiriilebilirliginde marka iletisimleri, marka kimligi ve marka ¢agristmlarinin roli, reklam
gorselleri iizerinde gostergebilimsel ¢oziimleme yapilarak agiklanmustir. Incelenen markalarin
logolarinin, sloganlarinin ve basinda yer alan reklam gorselleri dogrultusunda, bu
markalarinanlami nasil olusturduklar: ve bunu hangi sekilde ilettikleri tizerinde durulmustur.

Diinya’da aile igletmelerinin tgiincii kusaga bile ulasma oraninin ¢ok diisiik olmasinin
yaninda omiirlerinin de kisa oldugu ortamda, asirlik aile isletmelerinin marka kimligi ve
cagrisimlarinin incelenmesinde gelenekselligin, kiiltiriin 6zenle korunmaya cahisildigi ve
bununda ailede kurulan iliskilerin gii¢liiligii nedeniyle 4. ve 5. kusaga kadar ulasabildigi ortaya
konulmustur.
Anahtar Kelimeler: Marka, Marka Iletisimi, Marka Kimligi, Marka Cagrisimlari,
Tiirk Aile Isletmeleri.
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ABSTRACT
Brand Communication the context of creating abrand identity and brand association:
TURKISH FAMILY BUSINESS APPLICATION EXAMPLE;

Master Thesis topics we have covered in our study; Brand communication context, Brand
Identity and Brand Creation Associations :Turkish Family Businesses in this study on
Application Example, Turkish family businesses are an application example of the concept of
brand identity and brand association with regard to family members being effective in the
management tools and having emotional dimensation. Like elsewhere in the world, family
businesses' economic effects are of great importance in Turkey, too. For example, Senior
Turkish family business which producing Confectionery and desserts the known oldest. It was
founded before 1900 and 4 and 5of the brand managed to reach the third generation, brand
communication on the sustainability of past to present, the role of brand identity and brand
association has been described with semiotic analysis on advertising images. When the brand
logo is examined in accordance with the area so advertising slogans and images in the
media,they create a sense of how this brand and it focuses on what way they transmit.

The rate of reaching the third generation of the family business in the world is very low and
besides in environments where short in their lives,in the examination of the brand identity and
association centuries-old family business tradition, culture has carefully studied the
conservation and 1t has been demonstrated that reach up to zone 4 and 5, due to the difficulties
of the relations established in the family in it.

Key words :Brand, Brand Communication, Brand Identity, Brand Association, Turkish
Family Businesses.



