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OZET
MOBIL PAZARLAMA UYGULAMALARININ INTERNET ORTAMINDA
GERCEKLESEN SATISLARA ETKILERININ ANALIizi
Atakan ATALAR
Teknolojinin gelisimiyle internetin insan yasamina hizla girmesi sonucu aligveriste yeni
uygulamalar ortaya ¢ikmistir. Haberlesme araci olarak kullanilan telefonun da bu hizh
teknolojik gelisime kayitsiz kalmayisi insan yasaminda da etkili olmustur. Kisi gereksinimlerini
karsilama konusunda birgok segenekle karsi karsiya gelmektedir. Cep telefonlari, diziisti
bilgisayarlar gibi mobil iletisim araglar1, Kisiye yeni bir yasam bigemi sunmaktadir. “Mobil
yasam” olarak nitelendirilen son donem; giindelik gereksinimlerin karsilanmasinda da
tireticileri harekete gecirmis iirtin ve hizmetlerin satis kanallarinda da bu yonde degisimler
yasanmistir.  Gelinen noktada kisi  gereksinimleri artik telefon {izerinden de
karsilanabilmektedir. Bu baglamda, markalarin internet kanaliyla satiglar1 pazarlama iletisimi
cercevesinde incelenen konular arasinda yerini almistir. Gliniimiiz toplumsal yapisi lizerinde
oldukga etkili olan mobil iletisim araglari, pazarlama alaninda da yeni agilimlar yaratmistir.
Pazarlamacilar tiiketiciye etkin ve verimli bir sekilde ulasabilecek yeni kanallara gereksinim
duymaktadir. Firmalar, satis hedefleri baglaminda mobil iizerinden pazarlama uygulamalari
gerceklestirmektedir. Mobil reklamlar araciligiyla satis hedeflerinde artis beklentisindedir.
Giindelik yasam gereksinimlerine yonelik sayisiz e-ticaret sitesi olusmaktadir. Bu ticaret siteleri
ise yine bulunduklar: internet aginda mobil reklamlar uygulamalarindan faydalanmaktadir.
Uygulamalarin satislari ne yonde etkiledigi aragtirmanin igerigini olusturmaktadir.
Anahtar kelimeler: E-ticaret, tiikketici odakli pazarlama, mobil pazarlama, mobil
reklam uygulamalar:
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ABSTRACT
THE ANALYSIS OF THE EFFECTS OF MOBILE MARKETING
APPLICATIONS ON INTERNET BASED SALES
Atakan ATALAR
As the technology develops and the internet strikes to people’s lives, there shows up new
applications on online shopping. The phone, that we used to use for communication can not
stay away from this technologic development is also effective on our lives. People encounter a
lot of options of fulfilling their needs. Mobile communication devices like cell phones,
laptops offers people a new lifestyle. The last decade called "mobile life" triggers the
producers about offering new fulfilling ways of needs and yet there has been changes on sale
channels according to this. This point fulfills the needs over the cellphones. In this context,
the brands selling their products over the internet has been on the issues on marketing
communication. The mobile communication devices that has an effect on society had made
new strikes on marketing. The marketing people needs new channels to reach the consumer
effectively. The companies realize marketing applications in the. context of their sales targets
and expect increases at their sales targets by mobile advertisements. There has been a lot of
e-commerce websites according to daily life needs. These commerce sites again benefit from
the mobile ads at their servers. The way that the applications effect the sales is the context of
this research.
Keywords: E-commerce, consumer oriented marketing, mobile marketing, mobile
advertisements.



