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KISA OZET
KURUMSAL ILETISIM YONETIMi CERGEVESINDE iLETISIM ETKINLIKLERI
VE UYGULAMALARI: TURKIYE BUYUK MILLET MECLISIi (TBMM)
UYGULAMA ORNEGI
Barbaros Arif Ozcan

Dulnya, artik sinirlarin ortadan kalktigr global bir kdy halini aldi. Bunda en blylk etken
yeni teknolojiler sayesinde, ulasim ve paylasim hizinin artarak eskisine nazaran anlik hale
gelmesidir.

Bundan dolay son 20 yilda rekabet etme kosullari olduk¢a zor hale geldi. Kazanmak igin
ugrasan kisi yada kurumlar, bu ortamda fark edilebilmek ve bu sayede tercih edilerek
varliklarini devam ettirebilmek icin daha c¢ok calismak, yeni fikirler Gretmek ve en 6nemlisi
glven kazanmak zorundalar. Bunun tek sarti, onlarla kesintisiz, seffaf, anlasilir ve dogru
iletisim kurabilmeleridir. Glinimiiz diinyasinda ‘iletisim Calismalari’ artik asil sermaye giicii
haline gelmistir.

GunUmuzde parayla Uretim aletleri satin alabilir, tesisler kurabilir, isgtici yaratabilirsiniz.
Ama parayla iligkiler agini meydana getirmek, i¢c ve dig paydaslarin, musterilerin sevgisini ve
guvenini kazanmak mimkun degildir. Buradan yola gikarak, guinimuz dinyasinda, kurumlarda
iletisimin oldukga hayati bir 5nem tasidigini séylemek mimkindur. Kurumlar agisindan bdylesi
hayati olan, iletisim calismalarinin, plansiz ve programsiz yurutilmesi distinilemez.

Kurumlarin hedeflerine ulasabilmeleri icin yurattugu iletisim faaliyetlerinin butund, halkla
iliskiler literatiriinde ®énemli bir yer edinmis ‘Kurumsal iletisimdir’. Kurumsal iletisimin énemini
kavrayamayan kurumlar glinimuizde yok olamaya baslamislardir. “Kurumsal iletisim yonetimi
cercevesinde iletisim etkinlikleri ve uygulamalari: Turkiye Buyuk Millet Meclisi (TBMM)
uygulama ornegi’ adli tez calismamiz kapsaminda gergeklestirilen arastirma sonuglarina goére,
kurumlarin gerek i¢, gerekse dis paydaslariyla saglkl bir iletisim kurabilmeleri ve varliklarini
surdUrebilmelerinin sarti kurumsal iletisim ¢alismalarina gereken dikkati ve dnemi vermeleridir.
Anahtar Sézciikler: Kurumsal iletisim, iletisim, Halkla iligkiler, Yénetim, Kurumsal Yénetim
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ABSTRACT
COMMUNICATIONS ACTIVITIES AND APPLICATIONS WITHIN THE
FRAMEWORK OF CORPORATE COMMUNICATIONS MANAGEMENT:
TURKiISH GRAND NATIONAL ASSEMBLY (TGNA) — A SAMPLE APPLICATION
Barbaros Arif Ozcan

The world has become a global village where borders no longer exist. The biggest factor in
this change is the tremendous increase in the speed of transportation and information-sharing
owing to the latest advances in technology which, in fact, has become almost instantenous
compared to the past. For this reason, competition has been getting fiercer in the last 20 years.
Those people or organizations trying to make a profit must work harder, generate new ideas,
and maybe the most important of all, earn the confidence of their clients in order to be noticed
and preferred to maintain their viability. The only condition for this is to be able to communicate
with them on a continual, transparent, comprehensible and correct basis. In today’s world,
communication endeavours have become the core of main capital for any business venture.

Today, you can purchase production tools, install facilities, and create workforce with
money, whereas you cannot buy a network of human relations, and earn the favour and
confidence of domestic and foreign business partners and clients. Thus, it is possible to say
that communication plays a vital role in today’s organizations. It goes without saying that, from
the standpoint of organizations, the communications endeavours of such vital value deserve
good planning and designing.

The overall activities conducted by organizations in order to reach their targets correspond
to “Corporate  Communications” which has a major place in Human Relations. The
organizations which cannot grasp the importance of communications are doomed to perish.



