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OZET
SINEMA FILMLERINDEKI SANATSAL TEMALAR ARACILIGIYLA MODERN
KENTLERIN PAZARLANMASI

Giiniimiiz diinyasinda, kiiresellesme ile birlikte modern kentlerin iilkeleri adina énemi
artmistir. Kentlerin, pazarlama adina yaptigi cahismalarin ¢cagimizda siirekli ve stratejik bir
sekilde yapilmasi gerekliligi ortaya ¢ikmistir. Kentler, sinema filmleriyle eski donemlerden
beri bir iligki i¢inde olmustur. Filmlerin igerigine bagh olarak farkh imajlarla ele alinan kent,
cagimizda sinemanin pazarlama ve algiyr yonetme yeteneginden yararlanmaktadir. Kentlerin
sinemada kendilerini sanatsal temalar aracihgiyla goriiniir kilmalari, filmlerde kentlerin
cesitli sanatsal elemanlarla 6zdeslesmesine neden olmustur.

Calismada, kentler i¢in olmazsa olmaz bir ¢alisma alan1 haline gelmis ve her gecen giin
onem kazanan kent pazarlamasi kavram ve kent pazarlamasi adina sinemada kullanmlan
sanatsal temalarin roliiniin iizerinde durulmustur. Kentlerin, sinemann iirettigi mitlerin
aracihgiyla pazarlanmasinda sanat eserlerinin rolii gostergebilimsel ¢oziimlemeler yapilarak
aciklanmistir. Gostergebilimsel anlamda kullamlan sanat égelerinin senaryoya uygun olarak
edindikleri yeni baglamlarin kentlerin pazarlanmasindaki etkisi vurgulanmistir.
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ABSTRACT
ART THEMES URBAN MARKETING POWER USED BY MOVIES

These days specially urban marketing getting important because of globalization. Modern
cities are taking control of their countries, economical destiny. Specially urban marketing
now, has to be strategical and sustainable. In today’s marketing area film and city marketing
has got a direct relationship.Cities, now using movies as a marketing device. Films are
creating their reality.But that reality is in these days for city marketing useful and creating
attractiveness. City related art themes using by movies. Movies using that art themes new way
and in the end themes starting control cities images.

This study mostly leveraged published literature in the field of urban marketing. Study
aiming the semologically finding real meaning of art themes used by movies.Art theme and
movie relationship creating by myth. Mythies and art themes marketing power is a big
advantage for cities.
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