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KISA OZET
Sema GUMUS
MARKALARIN ULUSAL DUZLEMDE YARATILMASI,
KORUNMASI SURECI VE ORNEK UYGULAMALAR

Kiiresellesmeye bagl olarak uluslar arasi ticaret ve teknolojinin gelismesiyle birlikte sinai
miilkiyet kavraminin hem ulusal hem de uluslararas: platformda gelismesine ve korunmasina
biiyiik énem verilmistir. Uretim, dagitim ve pazarlama kanallarini olusturan isletmeler ile
faydalanici konumdaki tiiketiciler arasindaki ticari bagin en giiglii ayagini olusturan marka ise,
gliniimiizde en fazla 6nem kazanan haklardan olmustur.

Isletmelerin gayri maddi unsurlarindan birini olusturan marka; bir yandan mal ya da
hizmetlerin kokenini ortaya koyma, diger yandan da bir igletmenin mal ve hizmetlerinin baska
isletmelerin mal ve hizmetlerinden ayirt edilmesini saglama fonksiyonlarini icra etmektedir. Bu
sayede, marka olgusu, siire¢ igerisinde isletmelerin rekabet edebilirliginin artiriimas: ve
faydalanici konumdaki tiiketici tercihlerinin dogru kanalize edilmesi amaglarina hizmet eden
en onemli arag olma konumunu kazanmistir.

Markalar ekonomik hayatta, iireticiler ve aracilar i¢in oldugu kadar tiiketiciler agisindan da
onemlidir. Bu yiizden de markanin hukuki agidan korunmasi; marka sahiplerinin itibar ve
maddi kayiplar yasamamasi agisindan 6nem tasimaktadir. Ayrica markanin korunmasinin
tiketicilerin de yanilgiya diismemesi i¢in ayri bir 6nemi bulunmaktadir.
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ABSTRACT
Sema GUMUS
THE CREATION AND PROTECTION PROCESS OF TRADEMARKS
IN INTERNATIONAL PLATFORMS AND MODEL IMPLEMENTATIONS

Protection and development of industrial property, both in national and international
contexts, has become highly significant with the development of technology and international
trade due to globalization. Meanwhile, trademark, which is one of the most crucial elements
of trade relations between consumers functioning as beneficiaries and businesses constituting
production, distribution and marketing channels, has also become one of the most significant
rights.

Trademark, which forms one of the intangible elements of businesses, not only provides
the manifestation of the origin of goods or services but also ensures the recognition of
differences between the goods and services of a business and those of another business.
Therefore, the concept of trademark has become the most significant tool which serves the
purposes of increasing the competitiveness of businesses as well as properly canalizing the
preferences of consumers acting as beneficiaries. Trademarks are crucial for both consumers
and producers in economic life.

Thus, legal protection of trademarks is of vital importance for trademark owners because it
ensures them that they face neither loss of reputation nor financial loss. Moreover, legal
protection of trademarks is significant for consumers since it prevents them from making
mistakes.
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