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OZET
BANKALARIN KULTUR SANAT PROJELERI:
GARANTI BANKASI SALT PROJESI ORNEGI

Bilgi ve iletisim c¢aginda oldugumuz bu donem iginde, gerek kamu, gerekse ozel sektor
kuruluslari, degisen ekonomik, politik ve sosyal kosullarla birlikte, artan rekabet ortamiyla hedef
kitleleri tizerinde farkindalik yaratabilmek, olumlu bir imaj olusturabilmek ya da var olan imajlarin
sirdiirebilmek icin, halkla iliskiler uygulamalari arasinda, sponsorluk etkinliklerine de
yonelmislerdir. Kamuoyunu ilgilendiren kiiltiir ve sanat ya da spor alanindaki ciddi bir ¢alismanin
icinde yer almak, bankalar igin son derece saygin bir is haline gelmistir. Bu tiir sponsorluklar,
bankalara ¢ok kisa yoldan etkili bir tanitim olanag: vermektedir. Ayn1 zamanda bankalarin reklam,
pazarlama ve halkla iliskiler amaglarina da hizmet etmektedir. Bu nedenle, sponsorluk ¢alismalar:
pek ¢ok kurum tarafindan, agirlikli olarak, 6zel sektor kuruluslart ve bankalar tarafindan tercih
edilmektedir.

Ozel sektdr kuruluslarinin, kiiltiir ve sanat etkinliklerinin gelismesine, alternatif bir katki olarak
sundugu sponsorluk desteginin, Tirkiye’de, 1990’1l yillardan bu yana gelisim ¢izgisine
bakildiginda, bugiin, pek ¢ok sikinti yasandigr goriilmektedir. Bunun en 6nemli nedenleri arasinda,
Tiirkiye’de sponsorlugun sinirlarinin net bir sekilde ¢izilememesi gosterilebilir. Bu eksiklik,
toplumsal yasama da sagliksiz bir sekilde yansimaktadir. Diger bir neden ise, Tiirkiye’de kiiltiir ve
sanat sponsorlugunun, 6zel sektér kuruluglar tarafindan daha ¢ok kurumsal itibar elde etmeye
yonelik bir ¢aba olarak goriilmesidir.

Anahtar Kelimeler: Sponsorluk, Bankacilik Sekt6rd, Kiltir Sanat.



University : Istanbul Kiiltiir University
Institute : Institute of Social Sciences
Programme : Communication Arts
Supervisor : Yard. Do¢. Dr. Volkan Ekin
Degree Awarded and Date : MA-November 2012
ABSTRACT
CULTURAL AND ART ACTIVITIES OF PRIVATE BANKS
GARANTI BANK-SALT PROJECT

In this Information and communications era; both public and private sector entities lean to
sponsorship events as public relations facilities in order to create awareness, positive image or
maintain, their existing image on their target market, as a result of increasing competition arising
from changing economical, political and social conditions. It begins extremely respectful for
banking to take part in significiant cultural and sports events that concerns community. These type
of sponsorships enable uncomplicated but effective promotion for banking. Furthermore, they serve
to advertisement marketing and public relations targets of these entities. For this reason sponsorship
activities are preferred by many entities, especially by private sector and banking sector.

Many difficulties may be seem in case going through development stages of sponsorship support
of private sector in turkey in 1990’s which contribute as alternative for cultural and art facilities.
The most important reason is lackness of strict legal boundries in turkey and practical applications.

Legal deficiencies results in negative effects in the social life. Another reason might be because of
cultural and art sponsorships have been used for taking advantage of corporate esteem.
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