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OZET
TURKIYE EKONOMISINDE KREDi KARTLARININ
MARKA KONUMLANDIRILMASI: BIR UYGULAMA ORNEGI

Bu calismanin birinci bélimunde Tuarkiye Ekonomisine 1980 oncesi ve sonrasi
seklinde genel bir bakis yapildiktan sonra ginumuzde yaygin bir sekilde kullanilan ve
kullanimi her gegen giin daha da artan kredi kartlarinin Danya’da ve Turkiye'de ortaya
cikigl, yasanan suregleri, yillar itibariyla artislar, teknolojik gelisimleri, taraflarina ve
lke ekonomisine etkileri incelenmistir. ikinci bélimde marka ydnetimi ve énemine
deginmekle birlikte marka konumlandirilmasi konusu anlatilmigtir. Son olarak tg¢uncu
bélimde yasanan kiresel krizde Turkiye icin kaldira¢ fonksiyonu gésteren bankacilik
sektorunin gunumuzdeki yeri ve 6nemine kisaca deginilmig ve uygulama olarak
secilmis banka’ya ait segilmis kredi kartinin marka konumlandiriimasi uygulama olarak
ele alinmistir. Sonug kisminda da kredi kartinin tlke ekonomisine etkileri, marka haline
gelmesinin ve konumlanmasinin bankaya etkileri ve marka olmanin kredi kartlarinda
onemi kisaca degerlendirilmigtir.
Anahtar Kelimeler: Tuarkiye Ekonomisi, Kredi Karti, Bankacilik, Marka
Konumlandiriimasi
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ABSTRACT
BRAND POSITIONING OF CREDIT CARDS IN THE TURKISH ECONOMY: A
MODEL OF IMPLEMENTATION

In the first part of this study, following a general overview of the Turkish Economy
before and after 1980, the emergence in the world and Turkey of credit cards that enjoy
widespread and increasing use, the various processes they have undergone, their
increase through years, technological development, and influences on their users and
the local economy have been examined. In the second part the adminisration and
importance of brand names have been discussed along with the issue of brand
positioning. Finally in the third part, the place and importance of the banking sector
which functions as a lever for Turkey in the wake of the global economic crisis have
been briefly discussed, and the brand positioning of selection bank's selection credit
card has been examined as a model of implementation. In the conclusion part, the
influences of credit cards on the local economy, the effects on the banks of their
becoming brand names and brand positioning, and the importance of becoming a
brand name for credit cards have been briefly evaluated.
Keywords: Turkish Economy, Credit Cards, Banking, Brand Positioning



