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OZET

MOBiL UYGULAMALARIN ALISVERIS AMACIYLA KULLANILMASI SURECINDE
MUSTERI TATMINI, BIREYSEL YENILIKCILIK, ALGILANAN KULLANIM
KOLAYLIGI VE FIYAT DUYARLILIGI ARASINDAKI ILISKILERIN INCELENMESI

Bilge Turp Gélbasi

Bu calismada mobil uygulamalar aracigiyla yapilan aligverislerde, tiiketicilerin
fiyat duyarliliklar1 ve algilanan kullanim kolayliklarinin miisteri tatmini ile olan
iliskileri ve bireysel yenilikgiligin bu iligkilere etkileri incelenmektedir. Mobil ticaret
alaninda, mobil uygulamalardan yapilan aligveriglerde &zellikle bilgi sistemleri
davranislarini analiz eden arastirmalara az rastlanilmaktadir. Bilgi sistemleri basarili
olarak yonetilir ise, istenilen hedefe, satiglara, pazarlama stratejilerine, pazarlama
kanallarina ve daha fazlasina ulasilabilmesinin yollar1 agilacaktir. Bu amagla,
kullanicilarin mobil uygulamalarla aligveris yapmasini saglamak igin mobil
teknolojinin kullanimini kolay hale getirmek isletmeler igin avantaj yaratacaktir.
Yeniliklerin teknoloji ile paralel olarak yarattigi deger, kullanicilarin yeni bilgi
sistemlerini benimsemesinde 6nemli bir degiskendir. Mobil ticarette, fiyatlandirma
stratejilerinin tasariminda temel degisken olan alicilarin fiyat duyarliligini 6lgmek,
satin alma kararlarini etkileyen en 6nemli unsurlardandir. Degiskenler tatmin edici
seviyeye ulastiginda, mobil pazarlama basarili sayilabilecektir. Tiim bu degiskenler
gdz Oniinde bulundurularak bu aragtirmaya uyarlanan bir model 6nerilmistir. Bu
amagla diizenlenen 612 kisilik anket ¢aligmasinda, mobil ticaret kullanicilar: se¢ilmis
ve analiz igin AMOS programi ile yapisal esitlik modelleme (SEM) yaklasimi
kullanilmigtir. Aragtirma sonuglarinda fiyat duyarlilig: ile miisteri tatmini arasinda
negatif iliski oldugu, algilanan kolayligin misteri tatminini pozitif etkiledigi
bulgularina ulagilmigtir. Ayrica mobil uygulamalar kullanilarak yapilan aligverislerde,
algilanan kullanim kolayliginin ve fiyat duyarliliginin misteri tatmini {izerindeki
etkisinde bireysel yenilik¢iligin moderator rolii oldugu gézlemlenmistir. Son olarak
bireysel yenilikgilik, moderator rolii iistlendigi iliskiler tizerinde olumlu bir etkiye
sahiptir ve miigteri tatminini artirmaktadir.
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ABSTRACT

EXAMINING THE RELATIONSHIP BETWEEN CUSTOMER SATISFACTION,
PERSONAL INNOVATIVENESS, PERCEIVED EASE OF USE AND PRICE SENSITIVITY
IN THE PROCESS OF USING MOBILE APPLICATIONS FOR SHOPPING PURPOSES

Bilge Turp Gélbasi

This study examines the relations, consumers' price sensitivity and perceived
ease of use are related to customer satisfaction and also personal innovativeness has
some effects on these relation, in purchases made by mobile applications. In the field
of mobile commerce, there are few studies analyzing the behavior of information
systems, especially in mobile applications. If information systems are successfully
managed, ways will be made, to achieve the desired goal, sales, marketing strategies,
marketing channels and more. For this purpose, it would be advantageous for
businesses to make mobile technology easy to use, to enable users to shop with mobile
applications. The value created by innovations in parallel with technology is an
important variable in adopting new information systems for users. In mobile
commerce, measuring the price sensitivity of buyers, is the key variable in the design
of pricing strategies, which is the most important factor influencing purchasing
decisions. When the variables reach a satisfactory level, mobile marketing will be
considered successful. Taking all these variables into consideration, an adopted model
to this research is proposed. For this purpose, 612 mobile users were selected, in the
survey study, AMOS program with structural equation modeling approach were used
for analysis. In the results of the research, it is found that there is a negative relationship
between price sensitivity and customer satisfaction, perceived ease of use positively
influences customer satisfaction. It has also been observed that in shopping by mobile
applications, the perceived ease of use and price sensitivity are moderators of personal
innovativeness in customer satisfaction. Finally personal innovativeness has a positive
effect on the relationships that it assumes as moderators role and it increases customer
satisfaction.
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