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ABSTRACT

THE IMPACT OF ONLINE BRAND COMMUNITIES ON BRAND 

PURCHASE INTENTION 

Digitalization and technological advancements have transformed the way individuals 

communicate and have turned social media into a strategic communication tool for 

brands. Social media platforms have surpassed traditional media by enabling real-

time and two-way interactions between consumers and brands. In this context, social 

media brand communities stand out as dynamic structures where consumers come 

together to share experiences and strengthen their emotional connection to the brand.

This thesis examines the impact of social media brand communities on consumer 

attitudes through the case of Mercedes-Benz. The study aims to analyze the influence 

of these communities on elements such as brand loyalty, trust, purchase intention, 

and brand perception. Factors affecting participation include a sense of homogeneity, 

shared rituals, and moral responsibilities. 

The study aims to analyze the impact of these communities on factors such as 

purchase intention and brand perception. The findings reveal that social media brand 
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communities hold critical value in terms of brand management and marketing 

strategies.
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