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ABSTRACT

The Impact of Social Media on the Restaurant Industry: A
Bibliometric Analysis Study
Hagar Hosameldin Moustafa Hamido Moustafa

This study investigates the impact of social media on the restaurant industry, focusing
on customer engagement, brand perception, customer loyalty, and consumer behavior.
Given the increasing role of digital platforms in shaping consumer choices, this
research aims to better understand how social media contributes to restaurant success.
A bibliometric study of papers indexed in Web of Science and Scopus from 2010 to
2025 is conducted using the R package Bibliometric as part of a mixed-method
approach. There were 148 documents in Scopus and 148 documents on the Web of
Science. This method identifies the Annual Scientific Production, Most Cited Authors,
Most Cited Works, Most Relevant Sources, Most Cited Countries, and Co-occurrence
Network related to social media and restaurant marketing. The findings reveal
significant academic interest in the intersection of social media and hospitality,
highlighting the dominant themes and trends in literature. This analysis provides
valuable insights for researchers and practitioners by identifying key focus areas and
revealing how social media influences customer behavior and restaurant performance.
Additionally, the study suggests a conceptual research model that shows how social
media presence affects restaurant results. The methodology specifically ties social
media activity to menu preferences, customer interaction, and brand perception, all of

which influence sales growth, customer loyalty, and overall business performance.
Keywords: Social Media, Restaurants, Bibliometric Analysis, Customer

Engagement, and Influencer.
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OZET

Restoran Endiistrisinde Sosyal Medyanin Etkisi: Bibliyometrik Bir

Analiz Calismasi

Hagar Hosameldin Moustafa Hamido Moustafa

Bu calisma, sosyal medyanin restoran endiistrisi tizerindeki etkisini incelemekte olup
misteri etkilesimi, marka algisi, miisteri sadakati ve tiiketici davranigina
odaklanmaktadir. Dijital platformlarin tiiketici tercihlerini sekillendirmedeki artan rolii
g6z Ontine alindiginda, bu arastirma sosyal medyanin restoran basarisina nasil katki
sagladigini daha iyi anlamayi amaglamaktadir. 2010-2025 yillart arasinda Web of
Science ve Scopus’ta indexlike makaleler tizerinde, karma yontem yaklasiminin bir
parkas olarak R Bibliometric paketi kullanilarak bibliyometrik bir analiz yapilmistir.
Scopus’ta 148 ve Web of Science’ta 148 belge incelenmistir. Bu yontem, sosyal medya
ve restoran pazarlamasiyla ilgili Y1llik Bilimsel Uretim, En Cok Atif Alan Yazarlar, En
Cok Atif Alan Calismalar, En ilgili Kaynaklar, En Cok Atif Alan Ulkeler ve Es-Olusum
Ag1 gibi gostergeleri belirlemistir. Bulgular, sosyal medya ile misafirperverlik
(hospitality) kesisimindeki akademik ilgiyi ortaya koymakta ve literatiirdeki baskin
temalar1 ve egilimleri vurgulamaktadir. Bu analiz, arastirmacilar ve uygulayicilar i¢in
onemli odak alanlarim1 tanimlayarak sosyal medyanin miisteri davranisi ve restoran
performansin1 nasil etkiledigini gostermektedir. Ayrica, calisma sosyal medya
varliginin restoran sonuglarini nasil etkiledigini ortaya koyan kavramsal bir arastirma
modeli onermektedir. Metodoloji, sosyal medya faaliyetlerini menii tercihleri, miisteri
etkilesimi ve marka algisi ile iligskilendirerek bunlarin satis artisi, miisteri sadakati ve

genel ig performansini nasil sekillendirdigini ortaya koymaktadir.
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