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OZET

Dijitallesmenin hiz kazanmasiyla birlikte yapay zeka teknolojileri, yaratici
tiretim stireclerinde belirleyici bir aktor haline gelmistir. Ozellikle sosyal medya
platformlarinda igerik {iretimi, yapay zeka destekli araglarla yeniden sekillenmekte;
markalar, bu teknolojiler araciligiyla hem {tiretkenliklerini artirmakta hem de hedef
kitleleriyle daha etkili etkilesimler kurmaktadir. Bu ¢alisma, markalarin sosyal medya
tasarimlarinda insan-yapay zeka is birligini, etik ve yaraticilik boyutlariyla birlikte ele
almay1 amaclamaktadir. Tezde, yapay zekanin yalnizca teknik bir ara¢ olmanin
Otesinde, yaratici karar alma siireclerini etkileyen ¢ok boyutlu bir unsur olarak nasil
konumlandig1 analiz edilmistir. Arastirmada nitel yontem benimsenmis, yaratici
sektorlerde  faaliyet gosteren profesyonellerle  derinlemesine  goriismeler
gerceklestirilmistir. Katilimcilarin deneyimlerinden elde edilen bulgular, insan ve
yapay zeka arasinda kurulan is birliginin dogasini, bu is birliginin yaratici siireglere
katkilarin1 ve ortaya ¢ikan etik sorunlar1 kapsamli bir sekilde ortaya koymaktadir.
Yapay zekanin igerik tiretiminde sundugu hiz ve verimlilik avantajlarina karsin,
seffaflik, hesap verebilirlik, algoritmik 6nyargilar ve yaratict emegin goriintirliigti gibi

konular, dikkatle degerlendirilmesi gereken etik meseleler arasinda yer almaktadir.

Calismanin ulastig1 sonuclar, insan-yapay zeka is birliginin yaratici diisiinceyi
besleyen bir zeminde siirdiiriilebilmesi adina etik sorumluluk bilincinin de eszamanli
olarak gelistirilmesi gerektigine isaret etmektedir. Bu c¢ercevede tez, yaratici
endiistrilerde yapay zeka kullaniminin seffaflik, hesap verebilirlik ve denge ilkeleri
dogrultusunda yeniden diistinilmesini dnermekte olup, alana yonelik etik temelli bir

yol haritast sunmay1 amaclamaktadir.
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Is Birligi, icerik Uretimi
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ABSTRACT

With the acceleration of digitalization, artificial intelligence technologies have
become a key actor in creative production processes. Especially on social media
platforms, content creation is being reshaped through Al-powered tools; through these
technologies, brands are not only enhancing their productivity but also establishing
more effective interactions with their target audiences. This study aims to examine
human-Al collaboration in social media design processes, focusing on both ethical and
creative dimensions. The thesis analyzes how Al is positioned not merely as a technical
tool but as a multidimensional agent that influences creative decision-making
processes. A qualitative research method was adopted, and in-depth interviews were
conducted with professionals working in creative industries. The findings derived from
participants' experiences reveal the nature of collaboration between humans and Al,
the contributions of this partnership to creative processes, and the ethical challenges
that emerge. Despite the advantages of speed and efficiency that Al offers in content
production, issues such as transparency, accountability, algorithmic bias, and the
visibility of human creative labor remain critical ethical concerns.

The findings of this study suggest that for human-Al collaboration to be
sustained on a foundation that nurtures creative thinking, ethical responsibility must
be developed in parallel with technological competence. In this context, the thesis
advocates for a reconsideration of Al use in the creative industries, grounded in the
principles of transparency, accountability, and balance, to provide an ethics-based

roadmap for the field.
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