
viii

:

:

:

:

Tez : 

:

  

liz ederek, 

Anahtar Kelimeler: al Tems



ix

University   : Istanbul Kultur University 

Institute : Institution of Postgraduate Education 

Department : Communication Arts 

Programme : Communication Arts 

Supervisor   

Degree Awarded and Date : Master Thesis / Jun 2025

ABSTRACT

Communication for organizations today is no longer limited to mere information 

transfer; it has evolved into a multifaceted process encompassing identity construction, 

strategic positioning, and the establishment of sustainable relationships with 

stakeholders. With the advent of digitalization, this process has been redefined through 

new communication technologies and platforms. Social media, in particular, has 

become a strategic domain shaping how organizations present themselves, how they 

are perceived, and the values around which they build relationships. Within this 

transformation, LinkedIn has emerged as a distinctive platform in corporate 

communication, distinguished by its professional focus, reliable content structure, and 

business-oriented dynamics. Going beyond traditional corporate communication tools, 

this medium offers a new communication language based on transparency, 

representation, and interaction, serving as a digital showcase for organizations.

This thesis aims to analyze the role of LinkedIn within the evolving digital 

communication environment and to examine its position within corporate 

areas, including corporate identity presentation, reputation management, leadership 

communication, crisis management, and engagement with target audiences. 

Conducted using a qualitative research methodology, the study involved in-depth 

interviews with 15 corporate communication professionals operating across various 

sectors in Turkey. The findings were thematically analyzed under the headings of 

Future of Corporate Communication.
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