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OZET

Kurumlar ag¢isindan iletisim, giiniimiizde bilgi aktariminin Stesine gegerek kimlik
ingast, stratejik konumlanma ve paydaslarla stirdiiriilebilir iliskiler kurmay1 kapsayan ¢ok
boyutlu bir stirece dontismiistiir. Dijitallesmeyle birlikte bu siireg, yeni iletisim teknolojileri
ve platformlari araciligiyla yeniden tanimlanmis, kurumlarm kendilerini nasil sunduklarini,
nasil algilandiklarini ve hangi degerler etrafinda iliski kurduklarini sekillendiren stratejik
alanlara dontismiistiir. Bu dontistimde LinkedIn, profesyonel odagi, giivenilir igerik yapisi
ve i diinyasina 6zgli dinamikleriyle one ¢ikan bir platform olarak kurumsal iletisimde
ayricalikli bir konum edinmistir. Geleneksel kurumsal iletisim araglarinin 6tesine gecerek
seffaflik, temsil ve etkilesim temelinde yeni bir iletisim dili sunan bu mecra, kurumlar i¢in

dijital bir vitrin islevi gérmektedir.

Bu tez ¢alismasi, LinkedIn’in dijitallesen iletisim ortamindaki roliinii analiz ederek,
kurumsal iletisim stratejileri i¢indeki konumunu incelemeyi amaglamaktadir. Arastirma
kapsaminda, LinkedIn’ in kurumsal kimlik sunumu, itibar yonetimi, liderlik iletisimi, kriz
siregleri ve hedef Kkitleyle etkilesim gibi temel alanlardaki stratejik islevi
degerlendirilmektedir. Nitel arastirma yontemiyle yiiriitiilen bu ¢alismada, Tirkiye'de
farkli sektorlerde faaliyet gosteren 15 kurumsal iletisim profesyoneliyle derinlemesine
gortismeler gergeklestirilmistir. Bulgular; “Kurumsal Sosyal Medya Kullanim Pratikleri,”
“Dijital Kurumsal Iletisim Etkinligi,” “Kurumsal Paydas Katilimi” ve “LinkedIn’in

Kurumsal Iletisimin Gelecegindeki Yeri” basliklar altinda analiz edilmistir.

Anahtar Kelimeler: Kurumsal Iletisim, Sosyal Medya, LinkedIn, Dijital Temsiliyet, Itibar

YOnetimi.
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ABSTRACT

Communication for organizations today is no longer limited to mere information
transfer; it has evolved into a multifaceted process encompassing identity construction,
strategic positioning, and the establishment of sustainable relationships with
stakeholders. With the advent of digitalization, this process has been redefined through
new communication technologies and platforms. Social media, in particular, has
become a strategic domain shaping how organizations present themselves, how they
are perceived, and the values around which they build relationships. Within this
transformation, LinkedIn has emerged as a distinctive platform in corporate
communication, distinguished by its professional focus, reliable content structure, and
business-oriented dynamics. Going beyond traditional corporate communication tools,
this medium offers a new communication language based on transparency,

representation, and interaction, serving as a digital showcase for organizations.

This thesis aims to analyze the role of LinkedIn within the evolving digital
communication environment and to examine its position within corporate
communication strategies. The study assesses LinkedIn’s strategic functions in key
areas, including corporate identity presentation, reputation management, leadership
communication, crisis management, and engagement with target audiences.
Conducted using a qualitative research methodology, the study involved in-depth
interviews with 15 corporate communication professionals operating across various
sectors in Turkey. The findings were thematically analyzed under the headings of
“Corporate Social Media Usage Practices,” “Digital Corporate Communication
Effectiveness,” “Corporate Stakeholder Engagement,” and “LinkedIn’s Place in the

Future of Corporate Communication.”
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