OZET

Gilintimiizde iletisim kavrami; toplumsal iliskilerin temelini olusturan yapitasi olarak
bilinmektedir. Siyaset kavrami ise iletisim, reklam ve imaj kavramlart olmadan
dustinilememektedir. Bu ¢erceveden incelendiginde iletisim kavrami ile siyasi
adaylarin reklam calismalarinin hedeflenen sonuglar tizerindeki rolii yiiksektir. Siyasi
adaylar 6zellikle reklam c¢alismalar1 ile gostergebilimsel agidan hedef kitle tizerinde
yogunlagmaktadir. Bu baglamda; siyasi partilerin reklam ¢alismalarinin siyasal
iletisimin aktorleri, islev ve stratejileri, siyasal iletisim uygulamalar ile birlikte;
siyasal reklamcilik ve kampanyalar1 gostergebilimsel ¢6ziimleme igerigiyle

incelenmesi gereken 6nemli bir konu olarak goriilmektedir.

Bu calismada 2024 Istanbul Biiyiiksehir Belediyesi Yerel Segimlerinde kullanilan
reklam afigleri incelenecektir. Roland Barthes’in Gostergebilimsel Coziimleme
Model’ine gore reklam afiglerinin gorsel ve dilsel ¢ozlimlemeleri yapilacaktir. Bu
calismanin amagl 6rnekleme yontemi ve rasyonel bir yaklasimla ele alinmasinin,

gelecekteki se¢im siireglerinde siyasi adaylara yol gosterici olacag diistintilmektedir.
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ABSTRACT

Today, the concept of communication is known as the building block that forms the
basis of social relations. The concept of politics cannot be considered without the
concepts of communication, advertising and image. When examined from this
perspective, the role of the concept of communication and the advertising activities of
political candidates on the targeted results is high. Political candidates focus on the
target audience, especially with their advertising activities, in terms of semiotics. In
this context; the advertising activities of political parties, together with the actors,
functions and strategies of political communication, political communication
practices; political advertising and campaigns are seen as an important subject that

should be examined with the content of semiotic analysis.

In this study, the advertising posters used in the 2024 Istanbul Metropolitan
Municipality local elections will be examined. Visual and linguistic analyses of the
advertising posters will be made according to Roland Barthes' Semiotic Analysis
Model. It is thought that the purposeful sampling method and rational approach of this

study will be guiding in future election processes.
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