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OZET

ICSEL PAZARLAMANIN ORGUTSEL CEVIKLIK UZERINDEKI ETKISI
Farah ABOURDAN

Bu arastirmanin amaci, havacilik sektoriinde igsel pazarlamanin 6rgutsel ceviklik
Uzerindeki etkisini yanit verme, yetkinlik, esneklik ve hiz agisindan inceleyerek, i¢
pazarlamanin bu iliski lizerindeki diizenleyici etkisini arastirmaktir.. Bu baglamda,
nicel bir arastirma tasarimi benimsenmis ve bu faktorlerin birbirine bagimliliginm
incelemek i¢in tiimevarimsal bir yontem kullanilmistir. Bu ¢alismada hedef Kitle,
Istanbul Havalimani'nda calisanlardir ve yas, cinsiyet, nitelik ve deneyim agisindan
esit dagilimi saglamak amaciyla 140 katilimci kasitli 6rnekleme ile segilmistir.
Yapilandirilmig bir anket yoluyla elde edilen veriler SPSS yazilimi ile analiz
edilmistir. Literatiir taramasi ve birden fazla ilgili caligmanin sistematik olarak
incelenmesiyle gelistirilmis anket, I¢c Pazarlama Olcegi ve Organizasyonel Ceviklik
Olgegi olmak iizere iki dlcekten olusmaktadir. Katilimeilarin demografik ozellikleri
tanimlanmis ve degiskenler arasindaki iliskiyi belirlemek i¢in normallik, giivenilirlik,
korelasyon ve regresyon analizleri gibi gesitli testler uygulanmistir. Katilimcilarin
cogunlugu 30-40 yas araliginda, erkek ve 1-3 yillik is deneyimine sahip bireylerden
olusmaktadir. Sonuglar, egitim, i¢ iletisim, ekip c¢alismast ve motivasyonun
organizasyonel c¢eviklik tizerinde blyiik Olgiide etkili oldugunu gdstermistir .

Ozellikle, Egitimin Duyarlilik, Yeterlilik ve Esneklik gibi ceviklik faktorleri tizerinde
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daha yiiksek bir etkiye sahip oldugu bulunmustur. Egitimin ayrica kurumsal ¢evikligi
de dogrudan etkiledigi kanitlanmistir. Regresyon analizi, ¢alismada kullanilan tiim
dahili pazarlama faaliyetlerinin kurumsal ¢evikligin pozitif 6ngorucileri olarak
hareket ettigini desteklemistir. . Bu arasgtirmada vurgulandig: lizere, i¢ pazarlama,
havacilik gibi teknik olarak karmasik sektorlerde organizasyonel ¢evikligin 6nemli bir

belirleyicisi olarak kabul edilmektedir

Anahtar kelimeler: I¢csel pazarlama, orgiitsel ceviklik
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ABSTRACT

THE IMPACT OF INTERNAL MARKETING ON ORGANIZATIONAL
AGILITY

Farah ABOURDAN

The purpose of this research is to examine the moderating effect of internal marketing
on the relationship between internal marketing and the organizational agility in
aviation sector in terms of responsiveness, competency, flexibility, and speed. Hence,
a quantitative research design is adopted and an inductive method used to examine the
interdependence of these factors. The target population is working in Istanbul Airport
in Istanbul city, and intentional sampling of 140 participants is adopted to guarantee
equal distribution of age, gender, qualification, and experiences. The data obtained
from a structured questionnaire are analyzed by using SPSS software. The
questionnaire developed through a systematic process of reviewing literature and
multiple relevant studies is consisted of two scales; Internal Marketing Scale and
Organizational Agility Scale. Demographic characteristics of the participants are
described and multiple tests were run such as normality, reliability, and correlation and
regression analysis, to determine the relationship among variables. The majority of the
participants are male with 30-40 age range and had 1-3 years of working experience.
Results showed that training, internal communication, teamwork, and motivation

impact on organizational agility to a great extent. Training found to have a higher



influence toward the agility factors such as Responsiveness, Competency, and
Flexibility. Moreover, it also influenced organizational agility. The regression analysis
supported that all internal marketing activities used in the study act as positive
predictors of organizational agility. Internal marketing is considered an important
determinant of organizational agility in technically complex industries such as aviation

as pointed out in this research.
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