PERAKENDE SATIS MAGAZALARININ iC ORTAM KALITESININ (iOK)
DEGERLENDIRILMESINE YONELIK ORNEK BiR CALISMA

OZET

Magazalar, giinlimiizde yalnizca aligveris yapilan alanlar olmayip, ayn1 zamanda insanlarin
zamanlarimin 6nemli bir kismin1 gegirdigi sosyal mekanlar olarak da degerlendirilmektedir. Bu
nedenle, kullanicilarin magaza deneyimini olumlu yonde etkileyebilmek i¢in i¢ ortam kalitesi
parametreleri olarak tanimlanan gorsel, isitsel, 1s1l, mekansal konfor ve i¢ hava kalitesi gibi
unsurlarin tasarim siirecine entegre edilmesi gereklidir. Bu unsurlar, kullanict konforunu
artirmanin yani sira, magazalarin ticari performansini da dogrudan etkilemektedir. Literatiirde,
magaza tasariminda marka kimligi, renk ve aydinlatma uyumu, miizik gibi faktorlerin etkisi
iizerine c¢ok sayida calisma bulunmakla birlikte, i¢ ortam kalitesine yonelik kapsamli
analizlerin smirli oldugu gozlemlenmistir. Calismalarda genellikle siibjektif degerlendirme
yapilmis olup 06zellikle akustik konfor konusunda 6l¢iim yapilarak objektif verilerin elde

edildigi bir calismanin yer almadig1 gorilmistiir.

Mobilya magazalarinda i¢ ortam kalitesinin arastirilmasi; magazalarin igerisinde yer alan
tirtinlerin ugucu organik bilesenler yayarak ortamin hava kalitesini de etkileyebilmesi, isitsel
acidan arka planda siirekli bir miizik yayininin olmasi ile kullanilan malzemelerin mekéanin
akustigine etkisi, gorsel olarak mekanda bir ¢ok aydinlatma {iriiniiniin ve farkli renklerde i¢
ylizeylerin yer almasi, 1s1l konfor agisindan HVAC sisteminin siirekli ¢alistiriliyor olmasinin

ortam sicaklig1 ve nemliligine etkisinin olmas1 gibi faktorler nedeniyle de 6nem tagimaktadir.

Bu caligmada, magazacilik kavramlari ile birlikte kullanici konforunu etkileyen i¢ ortam kalite
parametreleri detayli bir sekilde incelenmis ve Istanbul’da uluslararasi bir perakende mobilya
magazasinda bu parametreler olgiim yapilarak objektif olarak analiz edilmistir. Calisma

stirecinde, ilgili standartlar ve yasal diizenlemeler de goz 6niinde bulundurulmustur.

Aragtirma sonucunda, siirdiiriilebilir bina tasarimi1 hedefleri dogrultusunda, yapinin gelecekteki
ihtiyaglara uygun sekilde tasarlanmasinin ve saglikli bir i¢ ortam yaratmanin énem tasidigi
ortaya konulmustur. Olciim degerleri saglanmas1 gereken degerlerle karsilastirilarak elde
edilen sonuglara gore mekana yonelik oneriler sunulmustur. Bu ¢alisma, tasarimcilara rehberlik

etmekle kalmayip, ayn1 zamanda literatiire katki saglamay1 amaglamaktadir.
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A CASE STUDY ON THE EVALUATION OF INDOOR ENVIRONMENTAL
QUALITY (IEQ) IN RETAIL STORES

ABSTRACT

Today, stores are not only shopping centers but also social spaces where people spend a
significant portion of their time. Therefore, to positively affect the users' store experience,
elements such as visual, auditory, thermal, spatial comfort and indoor air quality, which are
defined as indoor environment quality parameters, should be integrated into the design process.
In addition to increasing user comfort, these elements directly affect the commercial
performance of the stores.In the literature, although there are many studies on the effects of
factors such as brand identity, color and lighting harmony, and music in store design, it has
been observed that comprehensive analyses on indoor environment quality are limited. In the
studies, subjective evaluations were generally made and it was observed that there was no study

in which objective data was obtained by making measurements especially on acoustic comfort.

Investigating the indoor environment quality in furniture stores is also important due to factors
such as the fact that the products in the stores can also affect the air quality of the environment
by emitting volatile organic compounds, the effect of the materials used on the acoustics of the
space with a continuous music broadcast in the background in terms of auditory, visually, the
presence of many lighting products and interior surfaces in different colors in the space, the
continuous operation of the HVAC system in terms of thermal comfort affects the ambient

temperature and humidity.

In this study, the concepts of merchandising and the indoor quality parameters that affect user
comfort are examined in detail and analyzed objectively by measuring these parameters in an
international retail furniture store in Istanbul. During the study process, relevant standards and

legal regulations were also taken into consideration.

As a result of the research, it was revealed that it is important to design the building following
future needs and to create a healthy indoor environment in line with sustainable building design
goals. Measurement values are compared with the required values and recommendations for
the space are presented according to the results obtained. This study aims not only to guide

designers but also to contribute to the literature.
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