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OZET

YER OLMAK -YER YAPMAK: iSTANBUL HAVALIMANI ORNEGI

Kiibra Dogu

Bu calisma, kiiresellesme, ag toplumu, dijitallesme ve tiikketim kiiltiirii kavramlari
iizerinden Istanbul Havalimani’nin mekansal kimligini incelemeyi amaglamaktadir.
Kiiresellesme siireciyle birlikte kentler ve mekanlarin doniisiimii, ekonomik, kiiltiirel
ve teknolojik boyutlariyla ele alinarak, kiiresel kentlerin ve havalimanlarinin bu siireg
icindeki rolii degerlendirilmistir. A§ toplumunun ytikselisiyle birlikte, dijitallesmenin
kent mekanlarina etkileri tartisilmis ve bu baglamda dijital gocebe kavrami
incelenmistir. Dijitallesme ve dijital gocebelik olgusu, mekanin geleneksel anlam ve
islevselligini degistirmis, havalimanlari gibi gegis alanlarinin yeniden tanimlanmasina

yol agmustir.

Tezin odak noktas1 ise Marc Augé’nin “yer” ve “yok-yer” kavramlarina dayanarak
Istanbul Havalimanr’min bu iki kavram baglaminda nasil bir anlam tasidigim
sorgulamaktir. Havalimanlari, genellikle kiiresel aglarin merkezi ve anonim gecis
noktalar1 olarak tamimlanirken, Istanbul Havalimani’min mimari yapisi, sosyal
medyadaki temsilleri ve kullanict deneyimleri tizerinden, bu mekanin “yok-yer” olarak
kalip kalmadig1 ya da toplumsal ve kiiltiirel aidiyet iireten bir "yer" olup olmadig:

analiz edilmistir.

Ayrica calisma, Istanbul Havalimani’nin mimarisi, kamusal alanlari, aligveris ve
sosyal olanaklar1 gibi mekansal 6zelliklerini degerlendirmekte ve bu unsurlarin
kiiltiirel kimlik, sosyokiiltiirel etkilesim ve mekansal aidiyet olugturma potansiyelini
ele almaktadir. Bununla birlikte, havalimanindaki sergiler, etkinlikler ve sosyal

etkilesim alanlari, bu mekanin kentsel i¢ mekin olarak algilanma kapasitesini
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sorgulamakta ve kullanicilarin bu mekanda deneyimledikleri yabancilasma ya da

aidiyet hisleri incelenmektedir.

Sonug olarak, ¢alisma, Istanbul Havalimanimin sadece bir "yok-yer" mi yoksa
toplumsal ve kiiltiirel anlam kazanan bir "yer" mi oldugunu hem mimari hem de
toplumsal baglamda tartisarak, kiiresel havalimanlarimin toplumsal ve mekansal

doniistimiine dair bir perspektif sunmaktadir.

Anahtar Sézciikler: Yer, Yok-Yer, Yersizlik, Yer Yapmak, Istanbul Havalimani, Ag
Toplumu.
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ABSTRACT

BEING A PLACE- MAKING A PLACE: THE CASE OF ISTANBUL
AIRPORT

Kiibra Dogu

This study aims to examine the spatial identity of Istanbul Airport through the concepts
of globalization, network society, digitalization, and consumer -culture. The
transformation of cities and spaces in the context of globalization is discussed through
its economic, cultural, and technological dimensions, with a focus on the role of global
cities and airports in this process. The rise of the network society and the impact of
digitalization on urban spaces are explored, with particular attention to the concept of
the digital nomad. Digitalization and the phenomenon of digital nomadism have
reshaped the traditional meaning and function of spaces, leading to the redefinition of

transitional spaces such as airports.

The main focus of the thesis is to question the meaning of Istanbul Airport in the
context of Marc Augé's concepts of "place" and "non-place." While airports are
typically seen as central and anonymous hubs of global networks, this study analyzes
whether Istanbul Airport remains a "non-place" or serves as a "place" that generates
social and cultural belonging, through an examination of its architectural design,

representations on social media, and user experiences.

Additionally, the study evaluates the spatial features of Istanbul Airport, including its
architecture, public spaces, shopping, and social facilities, and examines the potential
of these elements to create cultural identity, sociocultural interaction, and spatial
belonging. It also investigates whether the exhibitions, events, and social interaction
areas at the airport contribute to its perception as an urban interior space, and how

users experience feelings of alienation or belonging in this environment.



In conclusion, this research offers a perspective on whether Istanbul Airport is merely
a "non-place" or if it can be considered a "place" that gains social and cultural meaning,
discussing the architectural and social dimensions of this issue while contributing to

the understanding of the spatial and social transformation of global airports.

Key Words: Place, Non-Place, Placelessness, Placemaking, Istanbul Airport, Network
Society.
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