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OZET

COViD-19 PANDEMI DONEMI VE SONRASI TOPLUMDA VE E-TiCARET
ALGISINDAKI DEGiSIMLER

Ummii Sevde Ozcan Ergen

Salgin hastaliklarda, ekonomik krizlerde ve savas gibi insanlarin hayatlarim1 kokten
degistiren durumlara baktigimizda, 6ncesi ve sonrasindaki aligkanliklar, davraniglar
ve diislincelerde kalici degisiklikler oldugu bilinmektedir. 2019 yilinda Covid-19
salgin1 sayesinde insanlarin giiniimiizdeki bir salginla miicadele ederken nasil
degisimler yasadiklari, nelerden vaz gectikleri ve ne gibi sosyo-ekonomik sonuglar
edindigini gézlemleme firsati olmustur. Salgindan minimum diizeyde etkilenmek i¢in
insanlarin aligkanliklarinin bazilarinda kalici, bazilarinda ise gecici olarak sagliklar
icin nasil dnlemler aldiklari, yeni diizene nasil uyum sagladiklari ve yeni bir pandemi
ile nasil basa cikilabilecegi konusunda Covid-19 staj gibi olmustur. Bu pandemi ile
birlikte dijital ¢aga adapte olmak zorunlu hale gelmistir. Pandemi ile birlikte bu ¢aga
ayak uyduramayan ya da bu hiza yetisemeyen sirketler iflas etmeye, bireyler ise
zorlukla hayatta kalmaya calismislardir. Internet kullanimi hizla her mecrada
yayginlagirken, bu hiza yetismek bir nevi zorunluluk olmustur.

Giliniimiizde her yas kesiminde pek cok insan sosyal medya aglarin1 kullanmasina
ragmen internet iizerinden aligveris, bankacilik islemleri, hizmet satin alma gibi
kullanim islevinin, internetin genel kullanimina nazaran daha az oldugu
varsayllmistir. Bu ¢alismada Covid-19 ile bu kullanimin arttigin1 ve sonrasinda dahi
Oncesine gore bu oranin yadsinamayacak derecede fazla oldugu gozlenmistir.

Covid-19’un toplumdaki degisimlerini ve etkilerini incelemek i¢in 396 katilimcinin
katildig1 anket c¢alismasi yiiriitilmistir. Elde edilen verilerin analizi sonucunda
aranilan sorulara ait cevaplar 6ngoriildiigii sekilde tespit edilmistir.

Anahtar Kelimeler: e-ticaret, tiiketici satin alma davranisi, miisteri memnuniyeti
6lgtimleri, COVID-19 pandemisi
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ABSTRACT

CHANGES IN SOCIETY AND THE PERCEPTION OF E-COMMERCE
DURING AND AFTER THE COVID-19 PANDEMIC PERIOD

Ummii Sevde Ozcan Ergen

When we look at situations that radically change people's lives, such as epidemics,
economic crises and war, it is known that there are permanent changes in habits,
behaviors and thoughts before and after. In 2019, thanks to the Covid-19 pandemic,
we had the opportunity to observe how people have changed, what they have given
up and what socio-economic consequences they have experienced while struggling a
current pandemic. Covid-19 has been like an internship on how people take
precautions for their health, how they adapt to the new order and how to cope with a
new pandemic, in some of their habits permanently and in others temporarily, in
order to be minimally affected by the pandemic. It has become imperative to adapt to
the digital age. With the pandemic, companies that could not keep up with this age or
keep up with this speed went bankrupt, and individuals barely tried to survive. While
the use of the internet is rapidly spreading in every medium, it has become a kind of
necessity to keep up with this speed.

Although many people in all age segments use social media networks today, it is
assumed that the usage function such as shopping, banking transactions, purchasing
services over the internet is less than the general use of the internet. In this study, it
was observed that this usage increased with Covid-19 and even afterwards, this rate
was undeniably higher than before.

In order to examine the changes and effects of Covid-19 in the society, a survey
study was conducted with 396 participants. As a result of the analysis of the data
obtained, it was seen that the assumptions predicted at the beginning were confirmed.
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