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OZET

UCUNCU YER KAVRAMININ
FISEKHANE YERLESKESININ OZELINDE IRDELENMESI
Maria SIBAHI

Insanlar, genellikle yasamlarini ev, is ve eglence olmak tzere ii¢ farkls
konumda gegirirler. Birinci konum, bireyin dogdugu, biiyiidiigii ve yetiskin oldugu,
bireyin mikrokozmosu olarak kabul edilen “ev”dir. Oldenburg (1989), evi “birinci
yer” olarak tanimlar. ikinci yer ise, bireyi tiretken role indirgeyen “is” ortamudr. Is
ortamlari, rekabete tesvik ederek digerlerinden daha iyi olma motivasyonunu yaratir.
Bu iki yer olgusu disinda ise; insanlarin sosyal hayata karistiklari, diger bireylerle
etkilesim i¢inde bulunduklari sosyal alanlar1 Oldenburg, “liglincii yer” kavramu ile
ifade etmektedir.

Ik olarak 1980’lerin sonunda, yiiz yiize iletisimin énemli oldugu sosyal
alanlarin 6zelliklerinden yola ¢ikarak Oldenburg tarafindan ortaya atilan “ligiincii
yer” kavraminin en 6nemli 6zelligi, bireylerin o yerlere bagimhilik gelistirmesidir.
Oldenburg (1989), Putnam (2000) ve Habermas (1989) gibi arastirmacilar, insan
toplumlarinin yiiz yiize konusmanin gerceklestigi yerlerde gerceklestigini ve birlikte
ortldiiglini iddia etmistir. Oldenburg, bu yerleri mesken ve ¢alisma yerlerinden
ayirmak icin “UgUncu yerler” olarak adlandirir. Kahvehaneler veya kitapcilar gibi
ticiincii yerler, insanlarin bir araya gelip sohbet yoluyla bilgi aligveriginde
bulunmalarina olanak taniyan mekanlardir. Putnam’a gére (2000), “l¢uncl yer”
mekanlari, insan topluluklarinda giiven olusturur ve daha glgli topluluklar
olusturmasina olanak tanir. Bu nedenle, “lglnci yerler” toplumda birgok sosyal,
kiiltiirel ve politik hedefe ulasmak icin gerekli alanlardir.

Habermas, stratejinin dogasi ve strateji ile diger eylem bigimleri arasindaki
fark hakkinda kapsamli yazilar yazmistir. Habermas, “iletisimsel eylemi” yalnizca
sosyal durumlarda bulunan bir olgu olarak tanimlar; ¢linki aragsal eylemin aksine
sosyal olmayan alanda, insanlarin 6zneler arasi etkilesimlerini gerektirir.
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Bu caligsma, iiglincii yer kavraminin incelenmesiyle birlikte Fisekhane
yerleskesinin “U¢Uncl yer” olarak algilanip, algilanmadigini ortaya koymak amaciyla
yapilmustir.

Bu kapsamda, ¢aligmanin ikinci bolimunde mekan, yer, birinci yer, ikinci yer
ve U¢lncl yer kavramlarinin tanimlamalar1 ve farkli boyutlariyla incelenmistir.
Ozellikle, tigiincti yer kavramina iliskin kavramsal arka plan iizerinde durulmustur.

Uclincti bélimde, “ligtincii yer” kavramini mimarlik literatiiriinde yeterince
ele alinmamasi ile arastirmanin bu yonde kavraminin detaylariyla irdelenmesi,
kavramin 6neminin vurgulanmasi ve buna bagl olarak iyi bir analiz yontemi
gelistirilmesi hedeflenmistir. Ugiincii yer kavraminin tanimi, parametreleri ile
Tiirkiye’den ve dlinyadan Uglincu yer kavramina dair 6rnekler incelenmektedir.

Dordincu bolumde, tez calismasi kapsaminda alan olarak segilen Fisekhane
yerleskesinin se¢ilme nedenlerinden bahsedilmistir. Sonrasinda, bolge ile ilgili tarihi
ve giincel bilgileri verilmistir. Bu boliimiin devaminda ¢alisma kapsaminda
Fisekhane yerleskesinin kullanicilar tarafindan “Uglncu yer” olarak algilanmasina
yonelik anket calismasinin bulgu ve degerlendirmeleri anlatilmistir.

Alandaki mekan kullanicilari ile rastgele segilen 120 kisiden olusan bir
orneklem grubuyla anket ¢alismasi yapilmistir. Bu 6rneklem grubuyla yapilan anket
calismasi iki boéliimden olusmaktadir. Birinci bolimde, katilimcilarin kisisel
bilgileriyle ilgili sorular, cinsiyet, yas, medeni durum, egitim, gelir, meslek,
yasadiklar1 semt ve Figekhane yerleskesindeki ikamet durumuna dair sorular
sorulmustur. Ikinci boliimde, katilimcilarin Fisekhane yerleskesini “iigiincii yer”
olarak algilayip algilamadiklarini ve bu alginin parametrelerini belirlemek igin
coktan segmeli ve Likert 6lgegi sorulart kullanilmistir. Bu ¢calismanin amaci, yogun
olarak kullanilan Fisekhane yerleskesinin “l¢unci yer” niteligini ortaya koymak ve
yeni tasarlanacak yerleskeler i¢in 6neriler sunmaktir.

Anahtar Sozciikler: Mekan, Yer, Birinci Yer, Ikinci Yer, Uclincii Yer.
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ABSTRACT

EXAMINATION OF THE CONCEPT OF THE “THIRD PLACE” IN THE
CONTEXT OF FISEKHANE CAMPUS

Maria SIBAHI

People generally spend their lives in three different locations: home, work,
and entertainment. The first location is the “home”, where individuals are born, grow
up, and become adults, considered the microcosm of the individual. Oldenburg
(1989) defines the home as the “first place”. The second place is the “work”™
environment, which reduces individuals to productive roles. Work environments
encourage competition and motivate individuals to excel. Besides these two concepts
of place, Oldenburg expresses the social spaces where people engage with social life
and interact with other individuals with the concept of the “third place”.

The concept of the "third place”, first introduced by Oldenburg in the late
1980s based on the characteristics of social spaces where face-to-face
communication is important, has a significant feature: individuals develop a
dependency on these places. Researchers like Oldenburg (1989), Putnam (2000), and
Habermas (1989) argue that human societies are formed and interwoven in places
where face-to-face communication occurs. Oldenburg calls these places "third
places" to distinguish them from homes and workplaces. Third places, such as cafes
or bookstores, are spaces that allow people to come together and exchange
information through conversation. According to Putnam (2000), "third places” build
trust in human communities and enable the creation of stronger communities.
Therefore, "third places" are essential spaces for achieving many social, cultural, and
political goals in society.

Habermas has written extensively about the nature of strategy and the
difference between strategy and other forms of action. Habermas defines
"communicative action” as a phenomenon found only in social situations; unlike
instrumental action (a specific situation of goal-oriented rational action in a non-
social area), it requires intersubjective interactions of people.

This study aims to examine the concept of the third place and to reveal
whether the Fisekhane campus is perceived as a "third place." In this context, the



second part of the study defines and examines the concepts of space, place, first
place, second place, and third place from different dimensions. Special emphasis is
placed on the conceptual background of the third place concept.

In the third part, the concept of the "third place™ is examined in detail, with a
focus on its insufficient treatment in architectural literature. The aim is to emphasize
the importance of the concept and to develop a good analytical method accordingly.
The definition and parameters of the third place concept are explored, along with
examples from Turkey and the world.

In the fourth part, the reasons for choosing the Fisekhane campus as the study
area are explained. Subsequently, historical and current information about the region
is provided. This part continues with the findings and evaluations of a survey
conducted to determine whether the Fisekhane campus is perceived as a "third place"
by its users.

A survey was conducted with a sample group of 120 randomly selected
individuals who are space users in the area. This survey consists of two parts. In the
first part, questions related to the personal information of the participants, such as
gender, age, marital status, education, income, profession, the neighborhood they live
in, and their residential status in the Fisekhane campus, were asked. In the second
part, multiple-choice and Likert scale questions were used to determine whether
participants perceive the Fisekhane campus as a "third place" and to identify the
parameters of this perception. The aim of this study is to reveal the "third place"
quality of the heavily used Fisekhane campus and to provide suggestions for newly
designed campuses.
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