OZET
Yeni medya, geleneksel medya gibi serbest piyasa kosullarinda ayakta kalabilmektedir. Bu durum,

kapitalizmin kiiresellesmesinde ve tekrar iiretilmesinde belirleyici bir rol oynamaktadir.

Yeni medyanin ortaya ¢ikisi ve biiylimesi, kapitalizmin kiiresellesmesini saglamis ve bu sliregte
ortaya ¢ikan sorunlari ¢6zmek icin yeni somiirii yontemleri gelistirilmistir. Bu somiirii yontemleri,
demokratiklesme ve toplumun refahi gibi vaatlerle {igiincii diinya {ilkelerine sunulmus ve bu
iilkeler kapitalizmin yeni pazarlar1 haline gelmistir. Ancak, yeni medyaya iliskin iyimser

yaklagimlarin aksine, adil ve demokratik bir toplum yapis1 kurulamamis ve esitsizlikler artmstir.

Internet globallesen diinyada tiiketicilerin vazgecilmez bir parcasi olmustur. Bu durum tiiketiciler
icin gecerli oldugu kadar firmalar i¢in de gegerlidir. Béylece varliklarini siirdiirebilmek ve satig
hacimlerini, marka bilinirligini daha ileri seviyelere tasimak isteyen isletmelerin g¢evrimigci
diinyadan uzak durmasi neredeyse olanaksiz hale gelmistir. Bu dijital ekonomide gevrimici
platformlarda iirlin veya hizmetlerini tanitmak, miisteri hacmini, kar marjini artirmak isteyen ve
satis yapmak isteyen isletmelerin tiiketicilerini daha iyi tanimasi ve isletmelerin uygulamakta
oldugu yeni medya stratejilerinin hangisinin geri doniimlerinin daha olumlu oldugunu belirlemesi

isletmeler i¢in son derece faydali olacaktir.

Hem internet hem de dijital ekonomi kavramlarinin ortaya ¢ikisi ve gelismesiyle birlikte e-ticaret
bugln cok 6nemli bir yere sahiptir. E-ticaret, diisiik paya sahip olan sirketlere aniden ivme
kazandirma potansiyeline sahiptir. Bu durumda, zaten kiigiik bir pazar payina sahip olan KOBI'ler,
e-ticaretten paylarimi strdiiriilebilir hale getirmek icin kiiresellesme tarafindan getirilen

yeniliklerden geri kalmamalidir.

Bu baglamda bu ¢aligma, yeni medya ve dijital pazarlamanin kiiresellesme ile birlikte gelismesi
sonucunda Turkiye ekonomisine e-ticaret sirketlerinin etkilerini 6l¢mek i¢in yiiriitiilmistiir. Dijital
ckonominin, yeni medya ve dijital pazarlama kavramlarinin Tiirkiye ekonomisi izerinde ne kadar
etkili oldugu, e-ticaret sirketlerinin hangi faaliyetleri yiiriittiigli ve bu faaliyetlerin Tiirkiye

ekonomisine ne kadar katkida bulundugu arastirilmistir.
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ABSTRACT
New media, like traditional media, can survive in free market conditions. This situation plays a

decisive role in the globalization and reproduction of capitalism. The emergence and growth of
new media has enabled the globalization of capitalism, and new methods of exploitation have been
developed to solve the problems that arise in this process. These exploitation methods were offered
to third world countries with promises such as democratization and social welfare, and these
countries became the new markets of capitalism. However, contrary to optimistic approaches
regarding new media, a fair and democratic social structure has not been established and
inequalities have increased. The Internet has become an indispensable part of consumers in the
globalizing world. This is true for companies as well as consumers. Thus, it has become almost
impossible for businesses that want to maintain their existence and increase their sales volumes
and brand awareness to stay away from the online world. In this digital economy, it will be
extremely beneficial for businesses that want to promote their products or services on online
platforms, increase their customer volume, profit margin and make sales, to know their consumers
better and to determine which of the new media strategies businesses are implementing has more
positive feedback. With the emergence and development of both the internet and digital economy
concepts, e-commerce has a very important place today. E-commerce has the potential to suddenly
give momentum to companies with low shares. However, globalization has made e-commerce
activities even more complex and has included elements that can make a difference in the value
chain. Logistics activities are the elements that ensure the good functioning of e-commerce and
provide the company with competitive power. In this case, SMEs, which already have a small
market share, should not fall behind the innovations brought by globalization in order to make

their share of e-commerce sustainable.

In this context, this study was conducted to measure the effects of e-commerce companies on the
Turkish economy as a result of the development of new media and digital marketing along with
globalization. It has been researched how effective the digital economy, new media and digital
marketing concepts are on the Turkish economy, what activities e-commerce companies carry out

and how much these activities contribute to the Turkish economy.
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