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OZET

DEGISEN VE DONUSEN HALKLA iLISKIiLER UYGULAMALARI
DOGRULTUSUNDA KURUMSAL KiMLiK CALISMALARI UZERINE BiR
ARASTIRMA

Teknolojik gelismeler ve dijitallesme ile birlikte ger¢ceklesen degisim ve doniisiimler
bireylerin iletisim kurma bigimlerinden, tiiketim aliskanliklarina ve giindelik
hayatlarina kadar pek ¢ok alanda etkisini gosterirken; kurum, kurulus, orgiit ve
isletmelerde yonetim stratejileri, calisma sekilleri gibi birgok alanda degisim ve
dontisiimii zorunlu kilmistir. Cagimizin dijitallestigi ve hayatin dijital yonde aktigi
toplumsal bir gerceklik olarak karsimiza ¢ikmaktadir. Bu baglamda halkla iliskiler
uygulamalarinin da etkin ve etkili olabilmesi i¢in uygulayicilarinin dijitallesmenin bir
parcasi olmasi gerekmekte markalarin ise kendilerini tanitabilmek ve taninir olabilmek
icin dijitallesmeye uygun olarak kimliklerini ve imajlarin1 yeniden ele almalar

gerekmektedir.

Bu anlamda, gerceklestirilen ¢alismada; Tiirkiye’nin en degerli 100 markas1 arasindan,
2000 y1l1 sonrasi dijitallesmeye uygun olarak logo degisimi yapan ve 5 farkl sektorden
secilen 5 ayr1 markanin gergeklestirdigi logo ve amblem degisimleri arastirilmistir. Bu
calisma kapsaminda incelenen 5 ayr1 markanin logo ve amblem degisimi
gostergebilimsel ¢6ziimleme yontemi ile incelenmistir. Calismanin amaci, degisen ve
dontisen halkla iliskiler uygulamalar1 dogrultusunda kurumsal kimlik ¢alismalarinin

dijitallesme ile birlikte nasil bir doniisiim izledigine yonelik veriler ortaya ¢ikarmaktir.
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Bir diger ifadeyle, gerceklestirilen ¢alismada degistirilen kurumsal kimlik ¢alismalari
ile dijitallesme sonras1 markalarin hakla iligkiler uygulamalarinda degisen ve doniisen

iletisim sekilleri tespit edilmistir.
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A RESEARCH ON CORPORATE IDENTITY STUDIES IN ACCORDANCE
WITH CHANGING AND TRANSFORMING PUBLIC RELATIONS
PRACTICES

ABSTRACT

Changes and transformations that have taken place with technological developments
and digitalization have an impact on many areas, from the way individuals
communicate, to their consumption habits and to their daily lives. It has necessitated
change and transformation in many areas such as management strategies and working
styles in institutions, organizations, organizations and businesses. It emerges as a
social reality that our age has become digital and life flows digitally. In this context,
in order for public relations practices to be effective and effective, their practitioners
need to be a part of digitalization, and brands need to reconsider their identities and
images in accordance with digitalization in order to introduce themselves and be

recognized.

In this sense, in the study carried out; Among the 100 most valuable brands of Turkey,
logo and emblem changes made by 5 different brands selected from 5 different sectors,
which changed their logos in accordance with digitalization after 2000, were
investigated. The logo and emblem changes of 5 different brands examined within the
scope of this study were examined by semiotic analysis method. The aim of the study
is to reveal data on how corporate identity studies follow a transformation with

digitalization in line with changing and transforming public relations practices. In



other words, the changing and transforming forms of communication in the public
relations practices of brands after digitalization with the changed corporate identity
studies were determined in the study.
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