OZET

Tarih Oncesi donemlerden beri insanoglu, barinma ihtiyacina yonelik mekanlar
yaratmakta ve cozimler Uretmektedir. Bireyin i¢inde bulundugu mekan, zamanla
bireyin diisiincelerinin, dini ve kiiltiirel hareketlerinin ve mekandaki faaliyetlerinin
fiziksel bir kaydi haline gelir. Ozel mekanlar bireylerin kiltir ve degerlerini
yansitirken, kentsel mekanlar toplumun degerlerini yansitir. Bu nedenle kentler, ait
olduklar1 toplumun diislince ve yasam bigimlerini yansitan somut veriler olarak kabul
edilebilir. Kentlerin merkezleri, kentin ilk yerlesim alanlar1 oldugundan, daha fazla
kiiltiirel 6ge, tarihi doku ve dolayisiyla iginde yasayan toplumun kimligine ve yasam

tarzina dair daha fazla ipucu igerir.

Bu ¢alismada, tarih boyunca kentlerin merkezinde yer alan garsi kavrami, gegmisten
gunimuze kentsel i¢c mekan kapsaminda incelenmistir. Kentsel ara mekani olusturan
Ogeler ve organizasyon bicimleri incelenmis, elde edilen veriler sentezlenerek
tiimevarim yontemiyle tasarim kodlari olusturulmus ve bu tasarim kodlar1 pilot
calisma olarak sunulacak tasarim onerisinde kullanilmistir. Pilot ¢calisma alan1 olarak,
¢ok katmanli bir kiiltiirel gegmise ve bu nedenle kilturel turizm potansiyeline sahip
olan iznik sehri ve sehrin eski kent merkezinde yer alan Konak Carsi se¢ilmistir.
Mevcut yapili gevre genel olarak, kentin ge¢misi ve kullanicilar ile dogru anlam ve
iletisim kurulmasini saglayan kodlar1 barindirmamaktadir. Yapili ¢evrenin bolgenin
tarihi ve kiiltiirel kimligi ile ortiisecek sekilde yeniden tasarlanmasi 6nemlidir. Bu
amagla Iznik Belediyesi'ne ait olan ancak Iznik'in tarihi ve kiiltiirel kimligini
yansitmayan Konak Cars1 segilmistir. Onerilen projedeki kodlar kullanilarak kentsel
iIc mekan cercevesinde yeniden diizenlenecek olan Konak Carsi'nin, kullanici ile
iletisim kuran, kiiltiirel ve tarihi degerini yansitan bolgesel bir doniim noktas1 ve odak

noktas1 olmasi hedeflenmektedir.
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ABSTRACT

Since prehistoric times, humankind has been creating spaces and finding solutions for
his shelter needs. The space in which the individual resides becomes a physical record
of the individual's thoughts, religious and cultural movements, and activities in the
space over time. While private spaces reflect the culture and values of individuals,
urban spaces reflect the values of society. For this reason, cities can be accepted as
concrete data reflecting the thoughts and lifestyles of the society they belong to. Since
the centers of the cities are the first settlement areas of the city, they contain more
cultural elements, historical texture and therefore more cues for the identity and
lifestyle of the society living in them.

In this study, the concept of the bazaar, which has been in the center of cities
throughout history, has been examined within the scope of urban interior space, from
the past to the present. The elements that make up the urban interior space and the
forms of organization were examined, the obtained data were synthesized, the design
codes were created with the inductive method, and these design codes were used in the
design proposal to be presented as a pilot study. As the pilot study area, the city of
Iznik, which has a multi-layered cultural background and therefore cultural tourism
potential, and Konak Cars1, which is located at the center of the old city was chosen.
In general, the existing built environment today does not contain the codes that provide
the correct meaning and communication with the city's past and the users. It is,
important that the built environment be redesigned to coincide with the history and
cultural identity of the region. For this purpose, Konak Cars1, which belonged to Iznik
Municipality but which also does not reflect the historical and cultural identity of I1znik
is chosen. It is aimed that Konak Carsi, which will be reorganized within the
framework of urban interior space by using the codes in the proposed project, will be
a regional landmark and focal point that communicates with the user and reflects its

cultural and historical value.
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