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Insan olgusu, her sektdrde oldugu gibi mimarlik sektoriinde de dnem arz etmektedir.
Zorlasan piyasa kosullarinda isverenlerin kendi biinyesinde ¢alisan bireylerin
memnuniyetlerine, moral ve motivasyonlarina, ¢alisma ortaminin kullaniciya uygun olmasina
dikkat etmesi gerekmektedir. Ciinkii hem psikolojik hem de fiziksel saglik agisindan
calisanlar1 tatmin eden ortamlarin olusturulmasi igin kalitesini arttirmakla birlikte ¢alisanlarin
performansini, verimliligini, ise bagliligini, kendilerine olan giiven ve yeterliligini, is ve 6zel

hayatlarindaki tatmin diizeyini de olumlu etkileyecektir.

Bu arastirma, Frederick Herzberg’in Cift Faktér Kuraminda ortaya koymus oldugu
faktorleri kullanarak tasarim biirolarinda ¢aligan mimarlarin motivasyon diizeyleri belirlemek
amactyla yapilmaktadir. Tasarim biirolarinda ¢aligsan mimarlarin motivasyon diizeyine
odaklanmaktaki amag ise: Insanlarin taleplerine layikiyla karsilik veren, onlarin psikolojik
olarak iyi hissetmesi i¢cin mekanlar olusturup, tasarimlar yapan mimarlarin da calistiklari
ortamlarda ayn1 hizmeti hak ettigini is verenlere gostererek kendi biinyelerinde ¢alisan

mimarlara daha iyi kosullarin saglanmasinin 6nemli olacagini vurgulamaktir.

Frederick Herzberg bu kuraminda iki ana faktor belirlemistir. Bunlar:
1.I¢sel Motivasyon Faktorleri (Hijyen Faktorler):
Ucret, Isletme Politikas1 ve Yonetimi, Calisanlar Aras Iliskiler, Calisma Kosullari,
Calisanlarin Ozel Hayati, Statii.
2.Dissal Motivasyon Faktorleri: Basari, Isteki Yeterlilik, Taninma, Sorumluluk Alma ve

Ozerklik, Kariyerde [lerleme ve Gelisme-Terfi, Takdir-Odiil.

Arastirmada, ilk olarak mimarlik alaninda motivasyon kavramiyla ilgili yazilmis
arastirmalar tespit edilmistir. Fakat Frederick Herzberg’in Cift Faktor Kuramina dair mimarlik

alaninda herhangi bir arastirmaya rastlanmamaistir. Bu durum yapilan bu arastirmay: diger

viii



arastirmalardan ayiran bir 6zellik olmustur. Herzberg Cift Faktor Kuramina gore tasarim
biirolarinda ¢alisan mimarlarin diisiincelerini ortaya ¢ikarilmasi igin anket teknigi

kullanilmistir.

Arastirmanin drneklemini Istanbul ve Gaziantep’teki tasarim biirolarinda ¢alisan
mimarlar olusturmaktadir. Evren {izerinde yapilan hesaplamalar ile 6rneklem cap1 157 kisi

(99 istanbul katilimcisi, 58 Gaziantep katilimeist) olarak belirlenmistir.

Iki farkli sehir iizerinde ¢alisarak Tiirkiye’nin iki farkli bdlgesinde bulunan mimarlarin
piyasadaki ve ¢aligma ortamlarindaki motivasyon diizeylerini karsilastirmakla birlikte tasarim
biirolarinin, ¢alisanlara gostermis olduklar1 deger analizi yapilarak ¢alisanlarinda bu durum

karsisindaki memnuniyetlerinin motivasyona olan etkisi tespit edilmistir.

Arastirma yontemi olarak anket yontemi kullanilmistir. Calismadaki verilerin istatistiksel
analizleri IBM Spss 25.0 versiyonu ile gerceklestirilmistir. Yapilan analizlerin giiven araligi
%95 diizeyinde degerlendirmeye alinmis ve istatistiksel anlamlilik seviyesi p<0,05 olarak

kabul edilmistir.

Bu arastirmaya baslamadan 6nce ¢ikabilecek sonuglarin :

Katilimcilarin motivasyon diizeyi olarak Istanbul katilimcilarmin, Gaziantep
katilimcilarina oranla daha ytiksek bir motivasyona sahip olabilecegi, i¢sel ve dissal faktorler
ile demografik 6zellikler arasinda daha fazla anlamli iliskinin ortaya ¢ikabilecegi, Herzberg’in
ortaya koymus oldugu kuram c¢ercevesinde i¢sel faktorlerin digsal faktorlere nazaran kisilerin

motivasyonunda daha 6nemli oldugu diisiiniilmekteydi.

Fakat sanilanin aksine ¢ikan sonuglar:

Gaziantep katilimcilarmin Istanbul katilimcilarina gore ¢ogu faktdr de motivasyon
ortalamalarinin daha iyi ¢iktig1 ve bu durumda Gaziantep’teki mimarlik biirolarinda
calisanlarin motivasyon diizeyinin daha yliksek oldugu tespit edilmistir. Herzberg’in ortaya
koymus oldugu kuram c¢ergevesinde ve sec¢ilen 6rneklem tizerinde yapilan anket calismasinin
sonucunda dissal faktorlerin de en az igsel faktorler kadar 6nemli oldugu ortaya ¢ikmustir.
Hem Istanbul hem de Gaziantep katilimcilarinin, i¢sel ve digsal motivasyon faktorlerinin
korelasyon analizinde “galisma kosullari, isletme politikalari, slipervizyon ve kisilerarasi

iligkiler, isteki yeterlilik, basari, taninma ve takdir, sorumluluk alma ve 6zerklik, ilgi,
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kariyerde ilerleme ve gelisme” aralarinda pozitif yonlii yiliksek siddette anlamli iliskiler

bulunmaktadir.
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The human phenomenon is important in the architecture sector as well as in every sector. In
difficult market conditions, employers should pay attention to the satisfaction, morale and
motivation of the individuals working within their own structure, and the suitability of the
working environment for the user. Because the creation of work environments that satisfy
both psychological and physical health of employees in terms of improving the quality of
employee performance, productivity, work commitment, confidence and competence in

themselves, work and in their private lives, it will affect the level of satisfaction.

This research is carried out in order to determine the motivation levels of architects working
in design bureaus using the factors revealed by Frederick Herzberg in the Theory of Dual
Factors. The level of motivation of architects who work in the design office and focus on the
goal: that is able to respond adequately to the demands of the people, to create spaces for
them psychologically feel good, the same architect who designs the work in their
environments by showing to those who have a job service that you deserve better conditions
will be important for providing their own Architects is to emphasize that.

Frederick Herzberg has identified two main factors in this theory. These:

1.Intrinsic Motivation Factors (Hygiene Factors):

Dec, Business Policy and Management, Inter-Employee Relations, Working Conditions,
Personal Life of Employees, Status.

2.External Motivational Factors: Success, Competence at Work, Recognition, Responsibility-
Taking and Autonomy, Career Progress and Development-Promotion, Appreciation-Reward.
In the research, the research written about the concept of motivation in the field of
architecture was first identified. However, there has been no research in the field of
architecture on Frederick Herzberg's Dual Factor Theory. This has been a feature that
distinguishes this study from other studies. According to the Herzberg Double Factor Theory,

a survey technique was used to reveal the thoughts of architects working in design bureaus.
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The sample of the research is composed of architects working in design bureaus in Istanbul
and Gaziantep. With the calculations made on the universe, the sample diameter is 157 people

(99 Istanbul participants, 58 Gaziantep participants) were identified.

By working on two different cities, comparing the motivation levels of architects in two
different regions of Turkey in the market and working environments, an analysis of the value
shown by design bureaus to employees was conducted to determine the effect of their
satisfaction with this situation on motivation in their employees.

The survey method was used as the research method. Statistical analyses of the data in the
study were performed with IBM Spss 25.0 version. The confidence interval of the analyses
was evaluated at the December of 95% and the statistical significance level was accepted as
p<0.05.

Conclusions that may be drawn before starting this research :

As the level of motivation of the participants participants Istanbul, Gaziantep internal and
external factors that can have a higher motivation than participants with a more meaningful
relationship between demographic characteristics may arise where, intrinsic factors, extrinsic
factors within the framework of the theory group has set a mental than it was thought that

people were more important in motivation.

However, contrary to popular belief, the results obtained:

It was found that the motivation averages of Gaziantep participants were better in most factors
compared to Istanbul participants, and in this case, the motivation level of employees at
architectural offices in Gaziantep was higher. As a result of the survey conducted within the
framework of the theory put forward by Herzberg and on the selected sample, it turned out
that external factors are at least as important as internal factors. Participants in both Istanbul
and Gaziantep, intrinsic and extrinsic motivation factors, correlation analysis, “working
conditions, business policy, supervision and interpersonal relations at work, competence,
achievement, recognition and appreciation, responsibility and autonomy, interests, career
advancement and there are meaningful relationships with high intensity between the positive.
way.
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