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OZET

Bilgisayar ve internet kullaniminin yayginlagsmaya baslamasi ile, tiiketicilerin ihtiya¢larini
karsilamalar1 daha kolay bir hal almustir. Internette yasanan hizli gelismelerle birlikte
tiiketiciler sosyal medya da hem igerik olusturmaya hem de deneyimlerini paylagsmaya
baslamiglardir. Sosyal medya araclarinin kullanim oranlarinin artmasiyla birlikte yeni bir
pazarlama anlayis1 da ortaya ¢ikmustir; Hatirli Pazarlama. TUketicilerin buyik bir kismi Griin
ya da hizmeti satin almadan 6nce internet ortaminda bu Urln ile ilgili yorumlari aragtirmaya
baglamistir. Sosyal medyanin etkin ve siirekli kullanilmasi, tiiketicilerin {riinleri satin
almadan once, daha once bu {iriin ya da hizmetten faydalanmis kisilerin deneyimlerini
arastirarak, satin alma islemlerine yon vermelerine neden olmustur. Markalar yeni ¢ikan
iirlinlerin tanitimlarinda klasik yontemleri denemek yerine, {irtinleri daha 6nce kullanmis ve
bunu 6neren kisilerin yardimina bagvurmaya baslamistir. Bu ¢calismada amag sosyal medya
iizerinden yapilan hatirli (Influencer) reklamlarinin 6nemini incelemek ve Tiirkiye’deki bu
yeni pazar anlayisi lizerine bir arastirma sunmaktir.
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ABSTRACT

Satisfaction of the customer needs became easier with the sprung of the Internet and
computer usage. Consumers begun to create their own contents in the social media as well
as share their own experience thanks to the Internet's fast development. A new understanding
of the marketing has emerged with the grow of the social media usage rate; Influencer
Marketing. The majority of the consumers started to search for reviews and comments on
the Internet before paying for the related product or service. The effective and continuous
usage of the social media caused that the consumers orient their purchases considering the
opinions and experiences of others who have been using this product or service. Brands
started to request help from the users that have been using their products earlier and those
who have been recommending their products or services, instead of trying traditional
methods when launching their new products. The aim in this project is to investigate the
importance of the advertisements realized via influencer marketing techniques on social
media and to make a survey about the understanding of this new marketing style in Turkey.
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