Universitesi : istanbul Kiiltiir Universitesi

Enstitiisii : Lisansiistii Egitim Enstitiisii

Anabilim Dah , Iletisim Sanatlar1 Anabilim

Tez Danismam : Dah Giilnur Isiklar

Tez Tiirii ve Tarihi : Yiiksek Lisans- Agustos 2020
OZET

IZLEYICILERIN DEMOGRAFIK OZELLIKLERINE GORE MEDYA
OKURYAZARLIGININ DiJiITAL ORTAMDA PAYLASILAN HABERLER
BAGLAMINDA INCELENMESI

Burak FETTAHOGLU

Iletisimin bir 6gesi olan haberlesme, ilk insanin varhigindan baslayarak
duygu, diistince ve bilgilerin karsi tarafa aktarilmasidir. Birey yasamini
siirdiirebilmek igin hayatin her evresinde iletisime ihtiyag duymaktadir. Iletisim
siirecinin vazgeg¢ilmez parcast olan medya, iletisim tarihinin baslangici kabul edilen
ilk insan topluluklarindan bugiine kadar siiregelen bir tarihsel siirecin pargasidir.
Internet 6ncesi ve internetten sonra olarak farkli boliimlerde inceleyebilecegimiz

“medya” geleneksel ve dijital olmak {izere iki farkli donemde incelenmektedir.

Yasadigimiz 21.yiizy1l birgok bilim insani tarafindan “iletisim Cag1” olarak
adlandirilmaktadir. Iginde yasadigimiz bu iletisim caginda bireyin dis diinya ile
iletisimini saglayacak birgok arag¢ iiretilmistir. Bu baglamda, yasanan bu hizh
gelismeleri takip etmek insanlar i¢in zorlu bir siire¢ haline gelmeye baslamistir. Bu
dogrultuda gergeklestirilen bu caligsmada, bireylerin dijital ortamlarda karsilastiklari
haberleri algilamalarinda egitimin roliiniin, ¢esitli demografik degiskenlerle (cinsiyet,
yas, gelir diizeyi, egitim durumu ve kullanilan sosyal medya araclar1) birlikte

incelenmesi amaglanmistir. Bu amag dogrultusunda arastirma, bilimsel arastirma

iv



yontemlerinden nicel arastirma ve genel tarama modellerinden betimsel tarama
modelinde gergeklestirilmistir. Arastirmanin calisma grubu; calismanin amacina
uygun olarak farkli cinsiyet, yas, egitim ve gelir gruplarindan segilen 215
katilimcidan olusmaktadir.

Arastirmada veri toplama araci olarak arastirmaci tarafindan gelistirilen ve
demografik bilgilerin yami sira dijital ortamlarda karsilasilan haberlere iliskin
bireylerin goriislerinin belirlendigi sorularin yer aldigi anket formu kullanilmistir.
Elde edilen veriler SPSS (Statistical Package for the Social Sciences) 23.0 paket
programina aktarilmis, analiz edilmis ve analiz sonuglarina goére c¢ikarimlarda
bulunulmustur.

Anahtar Kelimeler: Dijitallesme, Dijital Medya, Yeni Medya, Egitim,
Medya Okuryazarligi.
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ABSTRACT

AN INVESTIGATION OF MEDIA LITERACY ACCORDING TO THE
DEMOGRAPHIC CHARACTERISTICS OF VIEWERS IN THE CONTEXT
OF NEWS
Burak FETTAHOGLU

Correspondence, which is one of the components of communication, is the
transfer of emotions, thoughts and information to another person since the existence
of humanity. An individual needs to communicate in every phase of his life in order
to live. Media, the indispensable part of communication, is a part of the historical
process that has continued to this day from the first human communities which are
considered the beginning of the history of communication. “Media” which can be
analysed in two different sections as before and after the Internet is referred as

traditional and digital media.

The 21% century that we currently live in is referred as “Communication Age”
by many scientists. In this communication age that we live in, many tools have been
produced to enable an individual to communicate with the outside world. Following
these rapid developments has started to become a difficult process for people.The
aim of this study which was carried out in this context was to examine the role of
education in individuals' perceptions of news encountered in digital media, together
with various demographic variables (gender, age, income level, educational status

and social media tools used).
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The research was conducted by quantitative research method which is one of
the research methods and by descriptive screening as a general screening model. The
study group of the research consists of 215 participants selected from different
gender, age, education and income groups, in accordance with the purpose of the
study. A questionnaire form, which was developed by the researcher as a data
collection tool and contains questions regarding the news encountered in digital
media as well as demographic information to determine the opinions of participants,
was used. Collected data was transferred to and analysed by SPSS 23.0 (Statistical
Package for the Social Sciences) software package and, outcomes were reported
according to the analysis results.
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Vii



