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OZET

KENTSEL iG MEKAN OLARAK ALISVERIS MERKEZI ORTAK ALANLARININ
KULLANIMI

Biisra Ozkul

GUnUmUz kentlerinde birey ve topluma yénelik yasamsal faaliyetlerin hiz
kazanmasi ile bu faaliyetleri karsilayabilecek mekanlara ihtiya¢ duyulmaktadir. Ayni
zamanda kentlileri bir araya getirerek, toplumsal paylagima imkan taniyacak tesadifi
karsilasma alanlarinin da énemi artmaktadir. Bu dogrultuda kentlerde, kisa slreli
islevlere alan tanimlayacak kentsel ic mekan (urban interior) dizenlemeleri
olusturulmaktadir. Kentsel i¢ mekan, kentlerde toplumsal iliskiler odaginda
kurgulanan yeni bir tasarim anlayisini karsilamaktadir.

Kentsel ic mekan Uzerine devam eden yaklasim ve uygulamalar, bir ¢cok
tasarim disiplininden etkilenmektedir. Multidisipliner yapi ile sekillenen kentsel i¢
mekan kavrami, farkli mekan &zellikleri ile agiklanmaktadir. Bu nedenle kentsel i¢
mekan o&zellikleri ve bu 6&zelliklerin uygulama da nasil karsilik buldugunun
sorgulanmasi, o6nemli goérlilmektedir. Ayrica, kentsel i¢ mekan olarak
tanimlanabilecek alanlarin varhidi ile bu alanlarin kesfi ve niteliklerinin saptanmasinin
gerekli kilindigi distntlmektedir. Tez ¢alismasinda; kentsel ic mekan konu alinarak,
tasarim ve arastirmalarda nasil bir yol izlenildigi ve tasarima yén verecek hangi
etkenlerden yararlanildigi incelenmektedir. Bu dogrultu da arastirma gelecekte
yapilacak kentsel ic mekan tasarimlan igin bir stratejiler agi ve kentsel i¢c mekan
Ozelliklerinin analizi adina gelistirilecek, arastirma yéntem Onerisi (zerine
kurulmustur.

Arastirmada, kentsel ic mekana ait yaklasim ve uygulamalar; kent mekani-i¢
mekan, kamusal-6zel, birey-toplum baglaminda degerlendiriimektedir. Literatir
arastirmalan ile kentsel i¢ mekani nitelendiren, gegici, deneyime dayali, islev
kazandiran, baglama 6zgl, ulasilabilir, bireysel ve toplu kullanim olmak Uzere alti
farkli mekan ézelligine ulasiimistir. Arastirmanin bu yénde derinlestiriimesiyle kentsel
ic mekani niteleyen mekan o6zelliklerini destekleyerek, birbiriyle iligkilendiren ara
kavramlar tespit edilmistir. Ara kavramlar ile kentsel ic mekanlar; dinamik, slreli
kullanim, ¢oklu islev, sosyal ulasilabilirlik, fiziksel ulasilabilirlik, bireysel deneyim, toplu
deneyim, aidiyet, esnek planlama ve ihtiyaca yonelik ¢ézim nitelikleri ile
tanimlanabilir. Kentsel ic mekan ézelliklerinin saptanmasi ile varilan bir diger sonug
ise kentsel ic mekanlarin geleneksel kamusal alanlarda, yari kamusal alanlarda veya
herhangi bir yere ait olmadan, kente eklemlenerek (¢ farkh sekilde baglamin
kuruldugudur. Gunimuz kentlerinde yari kamusal alanlarin énemi her gegen gin
arttigr g6z énlinde bulundurularak, tez calismasinda, bu baglamdaki kentsel ic mekan
dizenlemeleri Uzerinden ilerlemektedir. Kentsel ic mekan tanimladigi éngérilen ve
toplumsal paylagsima imkan sagdlayan, aligsveris merkezi ortak alan dizenlemeleri
arastirma kapsaminda incelenmektedir.
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Alsveris merkezi ortak alanlarinda, gegici olusumlar ile deneyime dayali
islevleri karsilayan etkinlik mekan dizenlemeleri, dnemli gérilerek, arastirma bu
yénde sirdirtlmustir. Hedefler dogrultusunda, AVM etkinlik mekanlari, kentsel i¢
mekan 6zellikleri Uzerinden analiz edilmistir. Arastirma, Istanbul’un en yogun bélgesi
olan, birbirinden farkl sosyal ve ekonomik sinifin bir arada bulundugu, BlyuUkdere-
Maslak aksinda yer alan Kanyon Alisveris Merkezi, Ozdilek Park istanbul Alisveris
Merkezi ve Metrocity Alisveris Merkezi ile sinirlandiriimaktadir. incelemeye dahil
edilen aligveris merkezleri, gunluk rutin yasantida kentlilerin sikga ugradigi ortak
alanlara, ana ulasim aksina ve toplu tasimaya yakinlik nedenleri ile belirlenmistir.
Bahsi gecen AVM'lerin etkinlik dizenlemelerinin kentsel ic mekan 6zellikleri ve ara
kavramlarina dayali analiz ve potansiyel ¢ézUmlemeleri yapilmaktadir. Arastirma
sonucunda; alisveris merkezlerinde dizenlenen etkinlik mekanlarinin; konumu, yer
alma slresi, ¢cevre ve kullanici baglaminin kentsel ic mekan potansiyeli ile dogrudan
iliskili oldugu gérilmektedir. Bu dogrultuda arastirmada, alisveris merkezi ortak alan
duzenlemeleri gibi potansiyel kentsel i¢c mekanlarin tespiti ile mekansal niteliklerinin
arttinlmasina yénelik; dizenleme, tasarim ve uygulamalar icin analiz yaklasimi
Onerilmektedir.

Anahtar Sézciikler: Kentsel ic Mekan, Alisveris Merkezi, Kanyon AVM, Ozdilek Park
istanbul AVM, Metrocity AVM.
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ABSTRACT

USE OF COMMON AREAS OF SHOPPING CENTERS AS URBAN INTERIORS
Biisra Ozkul

In today's cities, there is a need for places that can supply activities with the
acceleration of vital activities for individuals and society. At the same time, by bringing
together the city dwellers, the importance of the incidental encounters that will enable
social sharing are also increasing. Accordingly, urban interior arrangements are
created in cities that will define places for short-term functions. Urban interiors supply
a new design concept built in the focus of social relations in the cities.

Ongoing approaches and practices on urban interiors are influenced by many
design disciplines. The concept of urban interiors which are shaped by a
multidisciplinary structure, is explained with different space features. For this reason,
it is considered important to question the urban interior features and how these
features correspond in practice. In addition, it is thought that the existence of areas
that can be defined as urban interiors and the discovery and qualifications of these
areas are required. In the thesis study, it is examined how the urban interior is followed
and what factors are used in design and research and what factors are used to direct
the design. In this respect, the research is based on a research network, which will
be developed for the analysis of urban interior features and a network of strategies
for urban interior design in the future.

In the research, approaches and applications of urban interiors are evaluated
within the context of urban space-interior space, public-private, individual-society.
With the literature researches, six different space features have been reached which
characterize the urban interior; temporary, experience-based, functional, context-
specific, accessible, individual and collective use. By deepening the research in this
direction, supporting the space features characterizing the urban interior space,
interconnecting secondary concepts were identified. Urban interiors with secondary
concepts; it can be defined by dynamic, timed use, multi-function, social accessibility,
physical accessibility, individual experience, collective experience, belonging, flexible
planning and need-oriented solution. Another conclusion reached by the
determination of urban interior features is that urban interiors are connected to the
city in traditional public spaces, semi-public spaces or anywhere and the context is
established in three different ways. Considering that the importance of semi-public
spaces is increasing day by day in today's cities, the thesis is progressing through
urban interior arrangements in this context. Shopping center common area
arrangements, which are predicted to define urban interiors and enable social sharing,
are examined within the scope of the research.



In the common areas of the shopping center, the activity space arrangements,
which meet the functions based on temporary formations and experience, were
considered important and the research was continued in this direction. In line with the
objectives, shopping mall event space were analyzed based on urban interior
features. The research is limited to Kanyon Shopping Center, Ozdilek Park Istanbul
Shopping Center and Metrocity Shopping Center, located on Blylkdere-Maslak axis,
where different social and economic classes are located together, which is the busiest
region of Istanbul. The shopping centers included in the study were determined due
to the proximity to the common areas, which are frequented by the citizens in the daily
routine life, to the main transportation axis and to public transportation.
Aforementioned potential analysis of event arrangements based on urban interior
features and secondary concepts are made. As a result of the research, it is seen that
the location of the event spaces organized in the shopping centers, the duration of
partaking, the environmental and the user context are directly related to the urban
interior potential. Accordingly, in order to identify potential urban interiors such as
shopping mall event spaces, and to increase their spatial qualities; analysis approach
is recommended for editing, design and applications.

Key Words: Urban Interior, Shopping Center, Kanyon Shopping Center, Ozdilek Park
Istanbul Shopping Center, Metrocity Shopping Center.
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