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ABSTRACT 

USE OF COMMON AREAS OF SHOPPING CENTERS AS URBAN INTERIORS 

 

In today's cities, there is a need for places that can supply activities with the 
acceleration of vital activities for individuals and society. At the same time, by bringing 
together the city dwellers, the importance of the incidental encounters that will enable 
social sharing are also increasing. Accordingly, urban interior arrangements are 
created in cities that will define places for short-term functions. Urban interiors supply 
a new design concept built in the focus of social relations in the cities. 

Ongoing approaches and practices on urban interiors are influenced by many 
design disciplines. The concept of urban interiors which are shaped by a 
multidisciplinary structure, is explained with different space features. For this reason, 
it is considered important to question the urban interior features and how these 
features correspond in practice. In addition, it is thought that the existence of areas 
that can be defined as urban interiors and the discovery and qualifications of these 
areas are required. In the thesis study, it is examined how the urban interior is followed 
and what factors are used in design and research and what factors are used to direct 
the design. In this respect, the research is based on a research network, which will 
be developed for the analysis of urban interior features and a network of strategies 
for urban interior design in the future. 

In the research, approaches and applications of urban interiors are evaluated 
within the context of urban space-interior space, public-private, individual-society. 
With the literature researches, six different space features have been reached which 
characterize the urban interior; temporary, experience-based, functional, context-
specific, accessible, individual and collective use. By deepening the research in this 
direction, supporting the space features characterizing the urban interior space, 
interconnecting secondary concepts were identified. Urban interiors with secondary 
concepts; it can be defined by dynamic, timed use, multi-function, social accessibility, 
physical accessibility, individual experience, collective experience, belonging, flexible 
planning and need-oriented solution. Another conclusion reached by the 
determination of urban interior features is that urban interiors are connected to the 
city in traditional public spaces, semi-public spaces or anywhere and the context is 
established in three different ways. Considering that the importance of semi-public 
spaces is increasing day by day in today's cities, the thesis is progressing through 
urban interior arrangements in this context. Shopping center common area 
arrangements, which are predicted to define urban interiors and enable social sharing, 
are examined within the scope of the research. 
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In the common areas of the shopping center, the activity space arrangements,
which meet the functions based on temporary formations and experience, were 
considered important and the research was continued in this direction. In line with the 
objectives, shopping mall event space were analyzed based on urban interior 
features. 

-Maslak axis, 
where different social and economic classes are located together, which is the busiest 
region of Istanbul. The shopping centers included in the study were determined due 
to the proximity to the common areas, which are frequented by the citizens in the daily 
routine life, to the main transportation axis and to public transportation. 
Aforementioned potential analysis of event arrangements based on urban interior 
features and secondary concepts are made. As a result of the research, it is seen that 
the location of the event spaces organized in the shopping centers, the duration of 
partaking, the environmental and the user context are directly related to the urban 
interior potential. Accordingly, in order to identify potential urban interiors such as 
shopping mall event spaces, and to increase their spatial qualities; analysis approach 
is recommended for editing, design and applications. 
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