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OZET

Gelisen yeni medya teknolojileriyle birlikte internetin ortaya ¢ikisi ve ardindan Web
2.0 teknolojilerinin sosyal medya kavramin1 dogurmasi, iletisim alaninda énemli bir
rol oynamaktadir. Sosyal medya, bireylerin iletisim aligkanliklarin1 ve kullanim
alanlarimi dijital olarak doniistiiriirken dijital kiiltiirtin yeni oyuncularinin da ortaya
cikmasimi saglamaktadir. Bu baglamda, gorsel bir oyuncu olarak ortaya ¢ikan
“emojiler” bireylerin sosyal medya aktivitelerinin ve bu platformlarda gergeklesen

iletisim faaliyetlerinin merkezinde 6nemli bir yer edinmektedir.

Bu ¢alismanin amaci, Y ve Z kusaklarinin sosyal medya aktivitelerinde emojilerin yeri
ve Onemi hakkinda detayli bulgulara ulagsmaktir. Literatiirde Y ve Z kusaklarinin
sosyal medya aktivitelerinde emojiler hakkindaki goriigleri kapsaminda kisith
caligmalar bulundugu gozlemlendiginden, bu alanda arastirmanin literatiire katki
saglayacag1 on goriilmektedir. Calismanin amaci dogrultusunda, gerceklestirilen odak
grup calismasi sonucunda, Y ve Z kusaklar1 arasinda emojileri kullanim amaclari
bakimindan temel farkliliklar goriilmektedir. Bu baglamda, Z kusag: katilimcilart
sosyal medya aktivitelerinde emojilerin olmas1 gerektigini savunurken, Y kusagi
katilimcilar1 ise deneyimlerine dayanarak yoklugu durumunda iletisim faaliyetlerinin
normal akisinda devam edecegini belirtmektedir. Bunun yam sira, ¢calismada sosyal
medya alaninda ¢alisan uzmanlar ile derinlemesine miilakatlar gerceklestirilerek Y ve
Z kusaklarinin sosyal medya aktivitelerinde emoji kullanimlar1 ve davranislarina dair
bilgiler edinilmistir. Bu arastirmanin sonucunda ¢ikan bulgularin iletisimcilere ve

uzmanlara yol gosterici olmas1 amaglanmistir.
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ABSTRACT

The emergence of the Internet together with the development of new media
technologies and the introduction of the concept of social media with Web 2.0
technologies have an important role in the field of communication. While social media
changes the communication habits of individuals and the area of usage digitally, it
allows the emergence of new actors of digital culture. Within this context, “emojis”
emerging as visual actors, have a crucial place in social media activities of individuals
and the center of communication activities that occurred in these platforms.The aim of
the study is to reach detailed findings about the place and importance of emojis in
social media activities of generations Y and Z. Since there are limited studies regarding
the views about emojis in social media activities of generations Y and Z, it is predicted
that the research will contribute to the literature in this field. In line with the aim of the
study, as a result of the focus group study, there are main differences regarding the use
of emojis in generations Y and Z. Within this context, while participants of generation
Z argue that emojis should be used in social media activities, participants of generation
Y states that, based on their experiences, even in cases where emojis are not available,
their communication activities would continue in their normal flow. In addition, in the
study, in-depth interviews were made with experts working in the field of social media,
and information about the use and behavior of emoji in the social media activities of
the Y and Z generations were obtained. The findings of this research are intended to

guide communicators and experts.
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