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OZET

BANKACILIK SEKTORUNDE DIiJITAL PAZARLAMA
ARACLARININ REKLAM PERFORMANSI UZERINDEKI ETKISI

Eren BAYRAKTAROGLU

Dijitallesme stireci, bankaciik sektoriinde pazarlama faaliyetlerinin yapismi ve
kapsammi 6nemli 6lclide doniistirmiis; dijital pazarlama uygulamalari, bankalar igin
miisteri edinimi ve {iriin satiy performansinin temel belirleyicilerinden biri haline
gelmistir. Bu tez ¢alismasi, bankacilik sektoriinde dijital pazarlama uygulamalarinin
performans tizerindeki etkilerini, Tiirkiye’de faaliyet gOsteren bir bankaya ait gercek
veriler tizerinden incelemeyi amaclamaktadr. Cahsmada dijital pazarlama faaliyetleri;
mobil uygulama indirme ve miisteri edinimi, reklam harcamalar1 ve birim maliyetler
ile kredi kullandirim adetleri ve tutarlar1 cergevesinde ele almmustur.

Aragtrma kapsaminda Google Analytics ve Adjust gbi dijital analiz
araglarmdan elde edilen veriler kullanilarak, farkli dijital pazarlama kanallarinin
performanslar1 karsilastirmali olarak degerlendirilmistir. Organik kanallar ve {iriin
karsilagtrma platformlarinm, misteri edinimi ve kredi kullandrim performansi
acismdan One ¢iktig1; sosyal medya platformlarmin ise daha ¢ok marka bilinirligi ve
iletisim odakh bir rol ustlendigi tespit edilmistir. Ayrica, dijital pazarlama



harcamalarinin etkinliginin yalmzca biitce biiytkligiiyle degl kanal niteligi ve
kullanicilarin karar alma siireciyle yakmndan ilgili oldugu sonucuna ulasimustir.

Cabsmanin bulgulari, bankacilik sektorinde dijital pazarlama stratejilerinin
veriye dayal, Olclilebilir ve ¢ok kanalli bir yaklasimla ele almmasi gerektigini
gostermektedir. Bu tez dijital pazarlama yatmimlarinin performans ve maliyet etkinligi

birlikte degerlendirilerek planlanmasinin 6nemini ortaya koymaktadir.

Anahtar Kelimeler: Dijjital Pazarlama, Performans Pazarlamasi, Bankacilik,
Dijital Reklam, SEM.
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ABSTRACT

THE IMPACT OF DIGITAL MARKETING TOOLS ON
ADVERTISING PERFORMANCE IN THE BANKING SECTOR

Eren BAYRAKTAROGLU

The digitalization process has significantly transformed the structure and scope
of marketing activities in the banking sector, making digital marketing practices one
of the key determinants of customer acquisition and product sales performance for
banks. This thesis aims to examine the effects of digital marketing applications on
performance by analyzing real data obtained from a bank operating in Tiirkiye. Within
this framework, digital marketing activities are evaluated i terms of mobile
application installs and customer acquisition, advertising expenditures and unit costs,

as well as loan disbursement volumes and amounts.

Within the scope of the research, data obtained from digital analytics tools such
as Google Analytics and Adjust are used to comparatively assess the performance of
different digital marketing channels. The findings indicate that organic channels and
financial product comparison platforms stand out in terms of customer acquisition and

loan disbursement performance, while social media platforms primarily play a role



focused on brand awareness and communication. In addition, it is concluded that the
effectiveness of digital marketing expenditures is closely related not only to budget
size but also to the characteristics of the channel and users’ positions within the

decision-making process.

The results of the study demonstrate that digital marketing strategies in the
banking sector should be approached through a data-driven, measurable, and multi-
channel perspective. This thesis highlights the importance of planning digital

marketing investments by jointly considering performance and cost efficiency.

Keywords: Digital Marketing, Performance Marketing, Banking, Digital
Advertising, SEM.



