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OZET

TURKIYE’DEKI GASTRODIPLOMASI POLITIKALARI VE
DUNYADAKI KONUMU UZERINE ARASTIRMA

Turizm 6zellikle Tiirkiye gibi gelismekte olan iilkelerde doviz girdisi
saglayarak ekonomi i¢in hayati rol oynamaktadir. Turizm gelirlerinin
arttirllmasinda gelen ziyaret¢i sayisinin arttirilmasi kadar kisi bas1 harcamalarda
onemlidir. Gastronomi bir iilkenin turistik agidan cazibe merkezi olmasinda
etkili oldugu kadar kisi bas1 harcamalarin artmasinda da etkilidir. Ayrica gida
ithracatina katkida bulunarak doviz girdilerinde iki koldan fayda saglamaktadir.

Gastrodiplomasi son 20 yilda ortaya ¢ikmis yeni bir alan olup turizm
gelirlerinin arttirilmasinda etkin bir yol ¢izmektedir. Bu yola bagvurmus her
tilkenin, kendine Ozel avantaj ve dezavantajlariyla yasadiklari olumlu ve
olumsuz tecriibeler daha basarili stratejilerin olusturulmasinda yol gostericidir.

Bu g¢er¢evede ¢alismamizin amaci; dinyadaki turizmin  mevcut
durumunu ve gelisen yeni turistik egilimleri siralamak, gastroturizmin geligimi
ve gastrodiplomasinin yiikselisini ortaya koyabilmek, mevcut deneyimler
iizerinden ideal bir gastrodiplomasi stratejisi olusturmak ve bu stratejide

kullanilabilecek ulkemizdeki unsurlar: derlemektir.
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ABSTRACT

RESEARCH ABOUT GASTRODIPLOMACY POLITICS IN
TURKEY AND
ITS PLACE IN THE WORLD

Tourism plays a vital role in economies, particularly by providing
foreign currency inflow in developing countries such as Turkey. In increasing
tourism revenues, it is also important in per capita expenditures as well as
increasing the number of visitors. Gastronomy is effective not only in the tourist
attraction of a country, but also in the increase of per capita expenditures. It also
contributes to food exports and benefits from two branches in foreign exchange
inputs.

Gastrodiplomacy has emerged in the last 20 years and is an effective
way to increase tourism revenues. With its own advantages and disadvantages,
the positive and negative experiences of each country, are guiding in creating
more successful strategies.

The purpose of our study in this context; to reveal the current state of
tourism in the world and new tourist trends, to reveal the development of
gastrotourism and the rise of gastrodiplomacy, to create an ideal
gastrodiplomacy strategy based on existing experiences and to reveal the

elements that can be used in strategy in Turkey.
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